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PREFACE 
This ·written work is not to be considered as the 
sole contribution to education by and of itself alone. 
It cannot be judged on its own merits. It must be 
considered as a supplement to the 16 mm. educational 
sound film ITA Place for You," of which one copy is on 
file at the Boston University School of Education 
Library, two COI?Jies at the Quincy High School Audio-
Visual Center, and one copy at the Quincy Chamber of 
Commerce. 
The best approach to this study is to view the 
film, then read the pages of this study which describes 
and evaluates the production, and then review the film. 
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DEDICATION 
To My Wife 
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CHAPTER I 
THE PROBLEM 
CHAPTER I 
THE PROBLEM 
The Purpose of the study.-- The design, production 
and evaluation of a sixteen millimeter sound color motion 
picture for the Guidance Department of the Quincy School 
System was the purpose of this s~dy. The film is used 
in the Occupational Guidance Classes in the High Schools 
and in related fields. The study was divided into three 
parts: Part I is the Design; Part II is the Actual Pro-
duction; and Part III is the Evaluation. This written 
work is a description of the design and production phases 
and an account of the evaluation- The motion picture 
represents the creative work. 
Good and Scates speak about motion picture films when 
they mention creative ·works; 
"A thesis or project may present a piece of 
creative work, possessing both intrinsic merit and 
educational significance. Such a piece of work may 
be in any of the fields of artistic creation~ pro~ 
vided that it is in keeping with the student·,tfs 
program of courses and teaching specialization, and 
that it is presented with an accompanying essay 
descriptive of its development and its significance 
for education. Such an essay will serve the function 
of interpreting the creative production and of 
justifying it in terms of its educational contribution. 
A high standard of excellence is required for the 
2 
acce~tance of a piece of creative work~ The faculty may 
secure the judgment of experts in the given artistic field 
in determining whether work submitted is worthy of 
acceptance." 
nsome creative productions cannot be bound between 
the covers of a book; for example, l_!lainting, a work of 
sculpture, or a motion-picture film. In such cases, the 
original production or a replica may be held by the 
graduate school for its permanent collection. Photo-
graphs of works of art, of scenes from motion pictures, 
and of steps or procedures in the development of the final 
production should be used in the thesis wherever they can 
contribute significantly to the ex]>osition. If the pro-
ject is a motion picture, j complete script should be 
presented in the thesis.ul 
These statements agree with the idea that motion 
\ 
pictures are not just entertainment, but can be creative 
works of art. To assure this, the highest standards of 
excellence ·were maintained throughout this production. 
This can be ascertained by noting the comments (Appendix 
4, Number 9) from those who have viewed the film. The 
educational contribution has continuing value~ As long 
as the students of Quincy view the film in their occupation 
classes and as long as the Chamber of Commerce makes use of 
their photographic record of business and industry, the 
educational value is still continuing and increasing. 
1/Carter V. Good and Douglas E~ Scates, Methods of 
Research, Appleton Century Crofts, New York, 1954, 
pp. 862 863. 
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Justification 
Introduction to the setting of the study.-- In the 
fall ;_of 1953 the Director of Guidance and Research in the 
Quincy Public Schools discussed ·with the Audio-Visual 
Faculty at Boston University the possibility of the pro-
duction of a motion picture film for the Quincy Guidance 
Services.. It was suggested that the Director get in 
touch with the writer of this dissertation. A conference 
was arranged and the idea was discussed. It was finally 
agreed that the writer would investigate the possibilities 
of a doctorate dissertation and would meet with the Quincy 
Chamber of Commerce which had indicated a willingness to 
sponsor the program. 
4 
Another meeting was also arranged with the Superintendent 
of Quincy Public Schools, who had previously contacted the 
-writer regarding film production in Quincy, but at that time 
both felt that sufficient funds were not available for the 
desired project. However, with the Chamber of Commerce 
sponsoring the new project, adequate funds were made 
. available. 
Meeting at the Chamber of Commerce on November 10, 1953, 
the Executive Secretary of the Chamber of Commerce, the Chair-
man of the Education. Committee of the Chamber of Commerce, 
The Director of Research and Guidance of the Quincy School 
System, and the producer laid plans for the beginn~ng of 
the project. Responsibility was divided three ways: The 
Chamber o£ Commerce would raise the money, the Guidance 
Services would help gather material for research, and the 
author would be in charge of the production. Responsibility 
for coordination was the producer's. 
At a second meeting of this group, on December 14, 
1953, plans were discussed as to costs, research, partici-
pation and cooperation. A meeting of guidance people was to 
be called to discuss fully what the counselors desired. The 
Secretary of the Chamber of Commerce brought the project 
before the Executive board for approval. An agenda 
(Appendix A, Number 1) was prepared for the approval of ·the 
Executive Committee of the Chamber of Commerce. 
Notices were sent out to members of the Chamber of 
Commerce for special meetings to be held at the Chamber to 
discuss the various industries participation from a financial 
standpoint as well as their cooperation in the production of 
the film. At these meetings arrang.ements were also made for 
surveys of the yarious companies relative to compiling the 
shooting script. Industry was enthusiastic and: cooperation 
was assured by all who attended. 
Need for the Film in Quincy.-- The fact that the Quincy 
Director of Research and Guidance app>roached the author should 
show a need for the production in Quincy. However, the author 
and the guidance people discussed available guidance films on 
occupations, such as those produced by the Encyclopedia 
Britannica Films Inc., the Carl F. Mahnke -Production, the 
International Film Bureau, and the General Films Ltd. These 
films might meet some of their needs but could not meet their 
specific need of a film on Quincy occupations. 
·The Head Counselor at Quincy High School wanted a film 
that would eliminate the haza~dous time consuming field trips 
that only a small portion of the students were able to attend. 
Many of the industries could not and would not allow visita-
tions by stud.ents but would allow a film crew to f>hotograph 
their various occupations. 
The Chamber of Commerce wanted a photographic record 
of business and industry to show other communities and to 
show new industries the variety and diversification in 
Quincy business and industry. According to Henry Clay 
Gibson, "One of the greatest assets of the motion picture 
is its a'b-ility to capture a moment in time.ul:./ Many 
1/Henry Clay Gibson) Films in Business and Industry, 
McGraw-Hill Book Company, Inc., New York & London 1947. 
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Quincy moments would be captured in a production of this 
type to be viewed by many people, and the Chamber of 
Commerce would have its photographic record. 
Need for a study in ~ community.-- The National 
Chamber of Commerce as well as the Quincy Chamber of 
Commerce was interested in better public relations be-
tween the business and industries they represent, and 
education. Both felt that cooperative projects such as 
undertaken here would bring about better understanding 
between schools, community and industry. 
Need for a sample of coordinated work.-- To our 
knowledge no such project, as contemplated here, had ever 
been attempted in a community. This would be a first that 
would show other communities what cooperation between educa-
tion and industry could do.. Many companies have produced 
visual-aids for education (witness- Educators Guide to Free 
Films), but rarely if ever have companies banded together 
to produce a costly visual-aid for a specific community. 
7 
Community Support 
The cooperating agencies.-- There were three agencies 
in number, but many people were involved. 
1. The Quincy School System 
a. The Superintendent and the Board of 
Education approved wholeheartedly 
the project at a meeting that was 
attended by the Executive Secretary 
of the Chamber of Commerce, the 
Chairman of the Education Committee 
of the Chamber of Commerce, and the 
Director of Research and Guidance 
of the Quincy School System. 
b. The Director of Research and Guidance 
gathered materials and facts for the 
production. 
c. The Guidance Counselors met with the 
producer in the planning stage of the 
production. Later they helped evaluate 
the production and throughout gave their 
support and enthusiasm. 
2. The Quincy Chamber of Commerce 
a. The Executive Secretary gave the pro-
ducer his willing cooperation and 
much of his valuable time. 
b. The Chairman of the Education Committee 
worked long hours to help put .the 
financial drive across and then worked 
additional hours to see the production 
reach a successful conclusion. 
c. The Secretary dug through facts and 
figures, old newspapers and pamphlets, 
file drawer after file drawer, to get 
the facts the producer had to know 
about Quincy. 
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3. Business and Industry 
a. The twenty-seven contributing firms as 
well as the non-contributing firms were 
cooperative in giving their employees 
time to help in the production. The 
executives cooperated willingly in the 
ta~e recorded interviews and in giving 
the desired information to the producers. 
4. Others 
a. The Mayor, the City Manager, the Town 
Historian, the Police Department, the 
Fire De~artment, and many more citizens 
were generous and helpful to the pro-
duction crew. 
b. The Department of Motion Pictures of 
Boston University loaned equipment, 
studios, editing rooms and projection 
rooms9 Professor Dietmeier and his 
associates gave advice and counsel to 
the producer and the three graduate 
students, Messrs9 Glaser, Harding and 
Zanghi, who came from his department. 
The building on Exeter Street was kept 
open after hours for the use of the 
production crew. 
9 
CHAPTER II 
REVIEW OF RESEARCH 
CHAPTER II 
REVIEW OF RESEARCH 
Similar type studies.-- In search for similar type 
studies, one was·found that appeared at first glance to. 
be quite similar. Further investigation, however, un-
covered many differences. This doctorate study was ''The 
Development, Production and Evaluation of a Vocational 
Guidance Film in Student Orientation on the College 
Level 111/ by Mervyn Vincent Miller. 
Mr. Miller's film was made at the University and 
covered the School of Physical Sciences and the Department 
of Chemistry, Geology, Mathematics and Physics. It was 
primarily an orientation film for college freshmen at 
this school. The technicalraspects were that the .film 
was black and white with recorded narration. 
Mr. Miller made his film at the close of World War II 
with all the wartime restrictions on photographic material 
still in effect. However, he did an excellent job in spite 
of the restrictions. 
The evaluation was continuous by students and faculty. 
It was done at various states of ,the production. 
11 
1/Mervyn Vincent Miller, The Development, Production and 
Evaluation of a Vocational Guidance Film in Student 
Orientation on the College Level, Unpublished Doctor 1 s Thesis 
Stanford University 1935. 
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The shooting script was evaluated, the original was 
evaluated, the narration was evaluated before being 
married to the print and the print was evaluated by a 
committee. 
The idea of continuous evaluation was carried out 
in the production of '1A Place for You" by members of 
the Chamber of Commerce, The Quincy Guidance Service 
and the Producers. 
Here are a few physical comparisons of the two films. 
Stanford Film Quincy Film 
Original 
footage 2400 7000 
Final Print 1600 1200 
Black & White Color 
Sound Sound with 
background music 
Cost 1st print $1,224~82 $1,739.84 
Man Hours 1898 2040 
Mr~ Miller goes into detail about his technical pro-
blems, many of them have since been solved by new methods 
and new equipment. The author has left these technical 
aspects out of this thesis because he believes that the 
methods he used will in a relatively short time become 
outmoded. 
Related Literature.-- The research studies on 
imparting factual knowledge by films indicate that films 
can be good connnunicators of information that can be 
presented visually'. 
"When the instructional objective is to impart 
factual knowledge about people, places, conditions and 
interrelationships, the motion picture can be a very 
effective medium.-" "." •.• The effectiveness of films in 
imparting factual information is further illustrated 
by a postulate suggested by the Holaday & Stoddard study, 
i.e., unless some other influencing factor is operative, 
·information presented within a plausible context in a 
film tends to be accepted a.s fact, even th~ygh the 
information may be obj ec:tively incorrect."-
Assuming that "A Place for You" imparted a great deal 
of knowledge to the students, tne producer was determined 
that the information must be accurate. 
"While Thurstone and Petersoi1 present no directly 
supp<nting data, we may postulate· that attitudes will be 
inpiliuene·eg in:..:the direction of the motion picture bias, 
provided this bias is not strongly contradictory to · 
accepted social norms on the subject." 11 •••• we may 
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further postulate, with even less experimental proof, that 
when there is bias in a motion picture portrayal of a role 
toward which there is unfavorable social bias, the attitude 
1/Hoban & van O:rmer, Instructional Film Research 1918-1950., 
Pennsylvania State College 1950 Instructional Film Research 
Program. Chapter 3, p. 10. 
instead of being redirected, will be reinforced in the 
direction of the cmmnunity bias. n]:j 
Therefore, it would seem advisable in motion picture 
production not to try to over-emphasize any one idea that 
was not acceptable to the community. 
In summary of the research regarding the d~gree to 
which audio-visual aids can change or modify attitudes, 
some generalizations appear to hold. No evidence is 
available that motion pictures will influence attitudes, 
opinions, or motivations if they reinforce the existing 
beliefs of the viewers. Also there is no evidence that 
they can make changes if the film bias is contrary to the 
beliefs or social environment of the viewer. 
Arthur J. Jones states the following about the dif-
ficulties of field trips: 
11 1. That the time and expense involved in visits of 
whole classes are often so great as to make it 
impossible in all but a few cases. 
2. There are usually only a few establishments that 
will cooperate with the schools in such visits. 
In some, the processes are secret, and in other 
the conditions of the shop are such as to make 
visits impracticable. 
14 
3. The dirt, noise, and confusion are so great as to 
be decidedly disturbing elements·; often obscuring 
entirely the operations themselves and creating a 
lasting dislike in the students for the occupation." 
1/ Ibid., Chapter 5, p. 14. 
He goes on to say, 11Many of these objections are avoided by 
the use of motion pictures. The advantages of this device 
are: (1) they can be used at any time the class needs them 
and used over and over if necessary; (2) the time and expense 
axe greatly reduced, for the occupation is brought to the 
class; (3) the pictures may be slowed up so as to show the 
actual operation; (4) the elements of dirt and noise, as 
well as of·danger, are removed. There are also some dis-
advantages, such as (1) inability to appreciate all the 
conditions of the occupation due to removal of noise and 
dirt, (2) inability to secure enough films to show the 
necessary occupations, (~) the more or less dramatic 
emphasis. Heads of industrial establishments are chiefly 
interested in advertising their products, not in the 
15 
showing off of·their·workers; accordingly, although it is 
comparatively easy to secure films showing industrial pro-
ducts and machinery, it is quite difficult to secure films 
showing workers at work. There are many :films showing 
products but relatively few showing processes and still 
fewer showing what the workers really do and how they do it. 111/ 
The guidance counselors of Quincy were well· aware of 
these difficulties in using field trips. They were also 
confident that these difficulties could be overcome by the 
use of a motion picture. 
1/Arthur J. Jones "Principles of Guidance and Pupil Personnel 
- Work 11 McGraw-Hill Book Company, Inc., New York 1951 
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8HAPTER III 
RESEARCH PROCEDURES 
lL. Development of the Film 
Basic selection of industries~-- Nelson and van 
Cleve in their study of education-industry cooperation 
stated the following .-:1:esults from their tabulation of 
teacher questionnaires, ''Of all the teachers interviewed 
.-- 69 percent of the teachers want more motion pictures.;" 
But these same teachers also said, nMany films are not 
suited to school needs -- educational values are fre-
quently subordinated to entertainment and advertising 
Many films are too long for the class period.ul/ 
These faults of films were taken into consideration 
by the producer and to avoid these errors, the teachers 
in Quincy who ·were to use the proposed film ·were con-
sulted and the results of their questionnaires (Appendix 
17 
A, number 2 and number 3) were used in planning the content 
of the film. They were also questioned about the selection 
of industries to be used in the film. The counselors were 
l/L. Warren Nelson and Donald van Cleve "Education and 
Industry Cooperaten, Hill and Knowlton, Inc., N.Y. 1992. 
very helpful and many sound suggestions were offered which 
were used in planning the production. . (Appendix A numbers 
12 & 13). 
Preliminary to the selection of industries there were 
conferences with the city manager regarding the relative 
importance of Quincy's industries, examination of the 
Chamber of Connnerce files to identify business and indus-
tries, and examination of surveys reported in pamphlet form 
available in the Department of Guidance. A list of busi-
ness and industries was compiled and compared with member-
ship lists of the Chamber of Connnerce and with the yellow 
pages of the telephone directory. Subsequently each in-
18 
dustry was visited by the producer and his staff. Publica-
tions, pamphlets, advertising materials, and a variety of 
printed and written material were collected from the concerns 
that were visited. Some of these visits were very enlightening 
to the producer, who had, some twenty years before, attended 
public school in the city. 
Development of the script.-- The collected material had 
to be sorted and talked over at the script conferences .. 
Many hours were spent in reviewing the material with 
Guidance and Chamber of Connnerce personnel.. Notes on 
shooting the various types of industries were compiled 
by the producer and the three assistant producers. The 
producer selected the industries to photograph and con-
tacted them for further visits before he drew up the 
shooting sc:ript. 
These visits were complete tours of the plants and 
stores that they wished to shoot. From detailed notes 
taken on these tours a tentative shooting scriptl/ was 
written. Sections of the script concerning specific 
companies were presented to the firms concerned and re-
vised to both parties 1 mutual satisfaction. The final 
shooting script had to be modified on occasion when con-
ditions such as lighting and space were found to be 
inadequate. 
The shooting script.-- The final shooting script was 
app:roved by the Chamber of Connnerce, the Guidance Depart-
ment, and the producer in an all-day session before any 
film was taken. 
19 
1/Shooting sc:ript may be found in Section B of the Appendix • 
. )· 
20 
~e shooting script as set up tentqtively was based on 
the documentary style~ It was broken down into sections; 
namely, Opening; Historical Background; Introduction to 
Quincy; Occupational Sequence (by Company); Transportation 
and Products Sequence; Ship Sequence and Recapitulation; and 
Conclusion. 
It was decided to use the Flaherty technique of letting 
the camera explore the subject. This meant the footage would 
be greater and that the shots would have to be screened more 
closely to choose the best possible scenes. It was felt 
that this method would give a truer picture of the workers 
than if the scenes were rehearsed according to a detailed 
script. The crew attempted to get as many natural occupational 
scenes as possible~ It was felt that the film should show the 
', 
occupations realistically and the way that they appear in the 
normal, everyday life of the worker. 
The narration1/. __ Research for the narration continued 
all through the shooting of the film. Tape recorded 
interviews were made at every concern. Lunch hours were 
used for 11bull sessions" with employees. Each morning be-
fore shooting and each evening after the equipment had 
1/The complete narration may be found in Section B of the 
- Appendix. 
been put away, the crew discussed the narration to he 
used along with the shots taken. 
The producer had decided in the very beginning to 
use the documentary style. He had decided to build. 
the film around the workers of Quincy with a small amount 
of historical background. to build up a feeling of pride 
in the commUnity. He also wanted to show the vastness of 
job opportunities that existed in the city. All this 
was accomplished by the different sequences that were 
written into the script;. A narrator's voice was to tie 
all the sequences together. Therefore, the narration 
was extremely important to the continuity of the film. 
The script for the narration had to be continually re-
vised and rewritten as new problems were met and solved. 
Certain facts had to be found even after the first cut 
in order to make the narration complete. 
The narration was put into final form after two d9ys 
of rehearsal wibh.,, the announcer. The crew had recorded 
the announcer's voice on a synchronized tape and played 
~back with the work print projected on a screen to find 
out if it had succeeded. in creating the desired mood. At 
21 
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this time the final selection of the backgbound music and 
sound effects was made. Then in a final all-day session 
the sound track was recorded complete with narration, music, 
background noises and sound effects. 
Production problems.-- The problems co£ production were 
not any more difficult to overcome than the problems of most 
motion picture crews. The crew, however, ran into the same 
problem over and over again. This was due to the constant 
moving from one location to another.· Shooting with color 
requires much more light than with black and white, so one 
of the most difficult problems was getting enough light on 
the areas to be photographed. The crew carried three com-
plete colortran units to light mos~ of the scenes, but many 
times tbis was not enough. They then had to use the eight 
large flood lights that had been borrowed from a Boston 
studio. This brogght up the problem of power. Most companies 
were not equipped to handle this load on their regular 
electric lines, so the crew had to bring its own power lines 
to run to the meter board. 
They carried most of the equipment in a large station 
wagon and some more in a 'sedan. The large lights were 
s,tored at the Chamber of Commerce and had to be loaded and 
unloaded on a second trip by the station .wagon when they 
were needed, so nnich of the time was spent moving equipment 
from location J;o location. This had been foreseen and 
they had, therefore, packaged most of their equipment in 
bags and cases of colortran units that two men could lift 
easily.· They tried to plan the shooting so it would be 
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heavy one day and light the next, but many time this did not 
work out. In the advance planning visit, the production crew 
made arrangements for setting up the locations. Most con-
cerns were very helpful and many detailed men to stay with 
the crew to assist. The local newspaper provided an 
electrician to help with lighting. 
Diplomacy was essential in dealing with the people 
whom the crew wished to photograph. Although the concerns 
had been visited previously in order to lay out the shots 
desired, supervisors and other key people often expressed 
their ideas and suggestions. Generally an explanation of 
problems involved convinced them that the plan as proposed 
was best, and. there was an occasional idea presented that 
was incorporated at this point. 
.• 
Unforeseen production problems werecmet as the shoot-
ing progressed. One such problem occurred in photographing 
scenes at a concern where the crew had met cordial coop-
eration in the advance visit. At that time plans were 
made to do the shooting ten days later. This concern was 
particularly desirable in view of the fact that it employed 
a large number of p~ople in its operations and enjoyed a 
reputation of having excellent employee relations. The 
crew arrived on the agreed day and commenced shooting, when 
a man who they had not met before came in and wanted to 
know what they were doing. After some explanations and 
introductions he explained that he was the new manager and 
that all shooting must stop. 
A conference in his office followed and he told the 
crew that they could not photograph the scenes they had 
planned because of the highly competitive nature of their 
business. He also insisted that they could not use any of 
the footage that had alreqdy been taken until he had cleared 
it with the home office. They were requested to suspend 
operations until he had had time to talk it over with the 
home office. The crew then had to move all their equipment 
back to the Chamber of Commerce. A few days later the 
producer was notified that he could use the film already 
shot but that additional scenes could not be made. 
Another type of problem was met in shooting the 
opening scene at the granite quarry. It was necessary 
to shoot this scene in the middle of the day because the 
sun had to be directly overhead. The crew arrived at 
lunch time in order to catch the men coming up in the 
right light. It finally achieved the effect desired by 
shooting from a ledge about 350 feet up from the bottom. 
Four hundred feet of this and other film ·was reported 
lost in ~recessing. The quarry was closed for an in-
definite period and no one knew when it would open.. It 
was feared that the script might have to be rewritten, 
when the lost film arrived. 
In order to take pictures from the Fore River Bridge 
it was necessary to have security clearance from the 
following government agencies; The Port Authority of 
Taunton, Bethlehem Steel ComE>any Security Agency, Quincy 
Police, and the United States Navy. Permission was 
granted just in time to take the shots of the super 
cruiser as she went through the draw bridge. Naval 
clearance to photograph the non~magnetic mine sweepers 
at the Quincy Adams Yacht Yard took about three months. 
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.Many problems confronted the production crew, which 
necessitated the use of good public relations techniques. 
Working out these difficulties was a unifying force that 
gave the crew the challenge to see it through. 
Finances.-- The responsibility fo:r; raising the funds 
for the project rested with the Chamber of Commerce. The 
executive secretary delegated the responsibility to the 
Education Committee where the chairman took over. The 
chairman and the producer prepare~ the agenda (Appendix 
A, number 1). Interested groups from business and in-
dustry were invited to attend and express their views 
(Appendix A, number 4). At these.preliminary meetings the 
representatives of the companies were given the outlined 
agenda. Questions were answered and the representatives 
were asked to consult with their companies and the chair-
man of the Education Committee wo~ld get in touch with 
them later regarding the exact amount of funds that would 
be needed. 
The Education Committee was more than pleased with 
the response from business and industry. The Committee 
met and decided on the amount to request from each of 
the concenrs.!/ The concerns wer~ contacted and everyone 
was agreeable with one exception. .This dissenting company 
1/A list of participating firms m~y be found in Appendix A 
-number 11. 
had just spent a large amount of money for a ~romotional 
typ>e film and said, 11What is in it for us?tt The reasons 
~ut forth for sponsoring a community educational ~roject 
did not soften the heart of their treasurer and they de-
cided not to contribute. This failure to contribute to 
the financial su~port of the project did not p>revent the 
producers from including this concern in the film~ Con-
tributions were based on ability to pay not on the amount 
of coverage or footage in the film. 
The banking institutions ·were assessed the largest 
amounts and were very willing to cooperate~ Most con-
tributions ·were under one hundred dollars but one or 
two com~anies gave as high as two hundred dollars. 
At different times, progress reports were sent out 
·with reminders to send in F>ledges, (A~pen.dix A, number 5). 
Collections were slow and in order to kee~ the project 
rolling, the producer undertook at times to finance 
various as~ects of the production. The Chamber of 
Commerce also underwrote certain ex~enses and p>urchased 
necessary items. The executive secretary kept the 
financial records with the ~roducer and they tried to 
stay within the budget set up on their proposed plan. 
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. '· 
The basic cost of materials to produce the first answer 
print was $1,344.84 plus $50 for the narrator and $345 for 
the tuition expenses of three graduate students. This made 
a total of $1,739.84 for the firsti print. There were four 
additional prints at a total cost of $479 .. 48 additional. 
Another $136.93 was spent for slides and film. This made a 
total of $2,356.25 or $113.75 under the estimated budget 
(Appendix A, number 6), of $2,470. 
2. Development of the Evaluation Instruments 
The author was unable to locate any suitable standard-
ized tests for the evaluation of the film production and 
therefore it was necessary to design and construct two test 
instruments, one to measure the value of the production and 
the second to measure the acquisition of knowledge by the 
students. 
Teacher Instrument.-- In attempting to establish a 
set of objectives on which to evaluate the production the 
author checked many manuals and lists of theses. The 
most valuable review of research that has recently been 
published in this field is: Instructional Film Research 
1918-1950 prepared by Charles F. Hoban, Jr. and Edward B. 
van Ormer for the Pennsylvania State College sponsored 
j .ointly by the Department of the Army and the Department 
of the Navy. It states in Chapter III, page 19, 
"The evidence that the influence of films on 
factual knowledge is specific and closely related to 
specific film content has important implications for 
the sponsor and producer of instructional films. The 
specific nature of the effect of a given film or given 
series of films implies that, in the planning and pro-
duct~on of instructional films, the film content should 
be selected and treated in such a way that directly 
relates to the desired effect. To do this the sponsor 
might first define the specific effects he intends to 
bring about. With the objectives defined in terms of 
the specific effects desired, the producer and sponsor 
can then turn to the production of the film with 
greater assurance of its instructional effectiveness." 
In order to set up the film objectives, consulta-
tions were held with the Guidance Counselors at a special 
meeting. Check lists (Appendix A, number 2 and number 3) 
were administered and discussed to assure the objectives 
meant the same to all. As the author summed up the 
results of the meeting, the specific effects desired were: 
1. Instill a feeling of pride in the community. 
2. Portray occupations in such a way that the 
viewer gets a feeling of realism. 
3. Give the viewer a feeling that Quincy is 
an important industrial center. 
4. Arouse interest in seeking additional information. 
5. Make the viewer feel the worker is important, 
not the machine. 
6. Give the viewer the feeling of the vastness 
of job opportunities in Quincy. 
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These objectives were FUt into question 4 of the 
teacher evaluation sheet (A~~endix A, number 7). 
Question 3 listed some commonly p>resented reasons 
for the use of motion pictures and the evaluator was to 
grade how well the film met these purposes. 
Qaestion 5 was to find out if 1;he quality of the 
production was, professional, semi-professional or 
amateurish. 
Question 6 was for additional comments (A~pendix A 
number 9). 
This teacher evaluation sheet was concerned with 
persons who could evaluate the film from an educational 
~oint of view. Two grou~s of persons were questioned. 
The first grouJ> were the Feople who use the film and 
were closely connected ·with the Quincy area, the Guidance 
people of the Quincy School System. The second group 
were graduate students at Boston College who ·were taking 
courses in Guidance. Both groups ·were shown the film 
and given the teacher evaluation questionnaire. 
The questionnaire was to ascertain. whether or not 
these grou~s saw the same objectives in the production 
and rated the film on the same basis. The Boston College 
group re}i>resented a su~posedly unbiased Oplinion, and the 
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Quincy Group, probably a more critical opinion, because 
of having participated in the planning of the production. 
Student Instrument.-- In constructing an instrument 
(Appendix A, number 8) for student evaluation, the main 
objectives also were taken into consideration. However, 
the basic production objective was to give the students 
a picture of the job opportunities in the Quincy area. 
This was the most important objective to the students. 
It was also felt that it should attempt to find out if 
the students changed their attitudes toward any specific 
types of jobs after viewing the film. Questions 8 - 13 
attempted to ascertain' any increase in knowledge of Quincy 
business and industry by the students after viewing the film. 
Question 1 on the student evaluation sheet was to 
find out how long the students had lived in Quincy. 
Question 2 asked if they would like to work in 
Quincy. 
Question 3 had them estimate the amount of knowledge 
they had of job opportunities in the area. 
Questio~ 4 asked if they felt they needed more 
education to qualify for the job of their choice. 
Questions 5, 6, and 7 had to do with their _feeling 
toward specific jobs* 
Questions 8 through 13 were set up> on a basis of 
fifty p>oints to ascertain any increase in knowledge 
about Quincy from viewing the film. 
The same questionnaire was to be administered twice, 
once prior to viewing the film and again after viewing 
the film. However, on the second questionnaire an 
additional two questions were added concerning the film. 
uDid you enjoy the film?" 
11Did you learn more about Quincy from the film?" 
3. Administration and Data Gathering Procedures 
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Teacher Instrument.-- On February 14, 1956, fifty one 
graduate students in the guidance class at the Boston College 
School of Education were administered the teacher question-
naire after viewing the film in one of their regular class 
periods. In October, 1955 eighteen p>ersons associated with 
the Guidance Services in Quincy answered the questionnaire 
after viewing the film. The information was compiled, com-
pared and tabulated. 
Student Instrument.-- In the winter of 1956, arrange-
ments were comp>leted with The Head Guidance Counselor to 
administer the student questionnaire to the seniors of 
the Quincy High School. In their regular guidance class 
period, they were administered the questionnaire. Three 
·weeks later they were shown the film and given the same 
questionnaire. They ·were also asked to answer these two 
additional question, 1. "Did you .enjoy the film?" 2. nDid 
you learn more about QUincy from the film? 11 
The questionnaires were administered to approximately 
two hundred students~ After sorting, it was found that 
there were exactly one hundred sets of pre tests and post 
tests. These questionnaires were com~iled and tabulated. 
A report of the interpretation of these and other data is 
found in the following cha~ter. 
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CHAPTER IV 
ANALYSIS OF DATA 
CHAPTER IV 
ANALYSIS OF DATA 
1~ Results of the Teacher Evaluation 
Teacher evaluation data~-- The following pages 
contain an analysis of the data gathered by the author 
in the first part of the evaluation. The teacher 
questionnaire was returned by £ifty-one Boston College 
graduate students who were taking a course in guidance. 
It was felt that this group would be unbiased in their 
opinions. In addition eighteen members of the Quincy 
School System, who were associated ·with the Guidance 
Services, answered the questionnaire. 
The five questions are analyzed in separate tables. 
Question 1. Area Placement for School Use of Film 
question 2. Subject Field to which Film is Applicable 
question 3. Reasons Commonly Presented for the Use 
of Films 
Question 4. How Well Does the Film Meet the Opjectives 
question 5. The Quality of the Production 
Question 1. Table 1. 
Area Placement for School Use of Film. 
Area Quincy B.C. Total Percent 
Primary 0 0 0 0% 
Intermediate 3 6 9 13% 
Junior High 16 36 52 70% 
Senior High 18 51 69 100% 
College 8 11 19 27% 
Examination of the above table reveals 
that all the respondents, who were asked to 
check the approximate grade placement of the 
film, felt it was very appropriate at the 
Senior High level and a large majority felt 
it was appropriate at the Junior High level. 
Use of the film at the elementary school 
grades was felt to be undesirable. The re-
spondents seemed to agree that the film was 
directed at the correct age level and there-
fore, it is assumed that it had met this 
production objective. 
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Question 2. Table 2. 
Subject Field to which Film is Applicable. 
Field Quincy B.C. Total Percent 
Group Guidance 18 50 68 99% 
Social Studies 16 27 43 64% 
Science 3 10 13 20% 
Business Ed"' 8 26 34 50% 
Other 2 4 6 9% 
While ninety nine percent of the re-
spondents indicated·the film to be highly 
applicable to Group Guidanc~, a sizable 
number, sixty four percent, felt it was 
applicable to the Social Studies and some 
fifty percent held it applicable to the 
subject field of Business Educatione Per-
haps the film 1 s implication~ for some 
understanding ·of the economics and the 
social conditions contributed to those 
responses implying relationship to the 
Social Studies Field. 
3? 
Question 3. Table 3. 
Reasons Commonly Presented for the 
U,se of Films. 
No. Reasons Excellent Good :ICair Poor 
65 Motivate 44 19 2 0 
64 Introduce 39 21 4 0 
63 Present 24 27 12 0 
56 Illustra.te 15 22 9 5 
54 Broaden 15 33 6 0 
61 Review 35 25 0 1 
38 Substitute 14 19 5 0 
401 Totals 186 171 38 6 
Most responses seemed to indicate 
Excellent or Good. Predominant s.trength 
seems to be in "Motivate Pupils and Arouse 
Interest" and "Introduce New Materials and 
Ideas. 11 
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Q1testion 4. Table 4. 
How well does the film meet the objectives? 
a. Illustrate the various types of jobs in Quincy~ 
Shows very 0 1 2 3 4 5 Shows most 
few 10 29 30 jobs 
b. Instills a feeling of pride in the community. 
No feeling 0 1 2 3 4 5 Strong 
7 11 15 Feeling 
c. Portrays occupations in a realistic ·way. 
Unrealistic 0 1 2 3 4 5 Realistic 
3 8 33 25 
d. Shows Quincy's importance a:s an industrial center. 
Unimportant 0 1 2 3 4 5 
( 
Important 
4 22 43 
e. Arouses interest and creates a demand for 
additional infonnation. 
No desire 
__ 0___ 1 ____ ~2~--~3--~4~~~5-- Strong 
8 30 31 Desire 
· f. Stresses the individual worker and not the machine. 
Machine 
Important 
TOTALS 
0 1 · 2 3 4 5 Worker ~--------~--~~--~--~~-4 18 26 21 Important 
0 0 7 57 151 205 
Examination of the table shows ~hat eighty.five 
percent of the responses were fours and fives and that 
less than two percent were below three. This would 
seem to indicate that the respondents felt that the 
film had fulfilled the production objectives. 
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Question 5. Table 5. 
Row would you rate the production 
of this film? 
Semi 
Professional profes sioria 1 Amateur 
B.C. 43 8 0 
Quincy 16 2 0 
Totals 59 10 0 
Percent 86% 14% 0% 
It would appear that the majority of the 
respondents rated the film production as 
professional. 
Summary of results of teacher guestionnaires.--
On the first question (Area Placement for School Use of 
Film), one hundred percent from both groups checked the 
senior high level, the area that the film was designed 
for. 
On the second question (Subject Field to which 
Film Is Applicable), one hundred percent from Quincy and 
ninety eight percent from Boston College said "group 
guidance.u This was the subject field that the film was 
designed for. 
On the third question (Reasons Commonly Presented 
for the Use of Films), out of a total of 401 checks, 
186 were excellent, 171 were good., 38 were fair, and 6 
were poor. Approximately eighty nine percent of the 
responses were 'either excellent or good. 
On question four (How well does the film meet the 
objectives?), this was a rating scale from zero to five. 
There were 205 fives, 151 fours, 57 threes, 7 twos, no 
ones, and no zeros. Eighty five percent of the responses 
were either fours or fives. 
On question five (How would you rate the production 
of this film?), fifty nine rated it as professional and 
ten as semi-professional. No one rated it as amateur. 
. !!1 
2. Results of the Student Ev,aluation 
Student evaluation datae-- The. following pages con-
tain an analysis of the data gathered from the student 
questionnaires. The questionnaire was administered as a 
pre-test and about three weeks later, after the students 
had viewed the film, as a post-test. · 
.question 1~ How long have you lived in Quincy? 
This question was the same on both tests, 
except the response on the. post-test, where 
they were told to put their age in the space, 
instead of the number of years they had lived 
in Quincy. From these data we found that 
sixty three percent of the students who ans-
wered the questionnaire had lived in Quincy . 
all of their lives. 
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Question 2. Table 6. 
Would you like to work in Quincy? 
Test Like Dislike Don't care 
Pre Test 42 15 43 
Post Test 47 14 39 
Total Change 5 -1 -4 
Since the critical ratio is below 
1.960 reflecting the five percent level of 
significance, we find that the application 
of the film to the students did not change 
their interest for working in Quincy. 
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Question 3. Table 7. 
What kind of knowledge do you feel you 
have about job opportunities in the Quincy area? 
Pre Test 
Post Test 
Total Change 
-Good .Poor Don't know 
39 
55 
16 
29 
18 
-11 
32 
27 
-5 
It would a~pear that more than half of 
respondents felt they had a good knowledge of 
the job opportunities in the Quincy area after 
viewing the film. This was a sixteen percent 
increase over the pre~test. Since the critical 
ratio is 3.2 reflecting the 5 percent level of 
significance, we find that there was a signi-
ficant increase in the knowledge of job 
opportunities in the Quincy area due to the 
film. 
, ..
44 
45 
Question 4. Table 8. 
Do you feel you need more education to 
I 
qualify for the job you want? 
Test Yes No ·non't know 
Pre Test 69 16 15 
Post Test 73 15 12 
Total Change 4 -1 -3 
Since there was such recognition of the 
need for more education to qualify for the 
jobs they wanted, the film could not increase 
this substantially but also it did not de-
crease this recognition of the value of 
education., 
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Question 5. 
List the jobs you would like to work at. 
Fifteen percent of the respondents changed their 
first choice after viewing the film. Eight changes 
were towards jobs depicted in the film.. Seven changes 
were towards the professions. Fifty eight percent 
favored occupations shown in the film. 
Question 6. 
List the jobs you would not like to work at. 
Twenty one percent of the respondents changed this 
first choice. Most of these changes were towards such 
jobs as dish washer, street cleaner, ditch digger, and 
scrub woman. Of all the respondents, nine did not like 
teaching, twenty one did not like manual labor and 
' thirteen did not favor jobs that were depicted in the 
film. 
Question 7. 
List the jobs you feel qualified to hold. 
There were twelve changes in the first response after 
viewing the film. These changes were towards jobs depicted 
in the film. Fifty eight percent listed manual labor or 
clerical type occupations. 
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5. 6. 7 .. Summary. 
It appears that the respondents did not care to work 
at jobs of unskilled manual labor but most felt that these 
were the only jobs that they were qualified to hold. There 
was some increase in preference towards jobs shown in the 
film. There was a decrease in interest in manual labor 
after viewing the film (this in spite of the films attempt 
to give recognition to achievements through manual labor). 
There was some increase in confidence concerning student 
qualification to bold especially manual labor and clerical 
occupations. 
Questions 8-13 .. 
These questions are concerned with the facts contained 
in the film. Did the film increase the students knowledge 
of facts about the Quincy area? Fifty points were given for 
this part of the test. 
Arithmetric 
Mean 
Pre Test 
32 .. 51 
7.5 
Table 9. 
Post Test Difference 
37.92 5.41 
5.7 
It would appear that there was approximately an 
eleven percent increase in the students knowledge after 
' 
viewing the film. 
Since the critical ratio is 2.6 reflecting the 5 
percent level of significance, we find that there was a 
significant increase in knowledge due to the film. 
Score 
10 15 20 
QUESTIONS 8 through 13 
Highest possible score 50 
Blue : Pre-Test 
Red • Post-Test 
25 30 35 40 
No. of Students 
20 
15 
10 
5 
1 
45 ~ 50 ~ 
50 
Additional Questions on Post Test 
Did you enjoy the film? Yes No Don't know 
98 2 () 
Did you learn more about Yes No Don't know 
Quincy from the film? 
88 2 10 
These questions were asked at the end of the test. 
Ninety eight percent of the students said that they en-
joyed the film and eighty eight percent felt they 
learned more about Quincy from the film. The two per-
cent who did not enjoy the film was the identical two 
percent who said they did not learn more from the film. 
Summary of results of student guestionnaires.--
Question one (How long have you lived in Quincy?)" showed 
that sixty three percent of the respondents had lived 
there for more than fifteen years. 
Question two (Would you like to work in Quincy?), 
indicated that forty two percent said yes on the pre-test 
and· forty seven percent on the post-test, an increase of 
five percent. 
Question three (What kind of knowledge do you feel 
you have about job opportunities in the Quincy area?) indi-
cated that thiJ;ty nine percent felt they had a good know-
ledge on the pre-test and fifty five percent on the post-
test, an increase of sixteen percent~ 
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Question four (Do you feel you .need more education to 
qualify for the job you want?) indicated that sixty nine 
percent felt that they needed more education on the pre-
test and seventy three percen.t on the post-test, an increase 
of four percent. 
Question five (List the jobs you would like to work at.) 
listed fifteen changes on the first.response. 
Question six (List the jobs that you would not like to 
work at.) listed twenty one changes on the first response. 
- .J.· -• 
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Questions eight through thirtben are concerned with 
facts contained in the film. There was approximately an 
eleven percent increase in knowledge after viewing the 
film. 
The additional questions were answered on the post-
test only. Ninety six percent said that they enjoyed the 
I 
film while two percent said no and two percent were not 
certain. Eighty eight percent said that they learned 
more about Quincy from the film while two percent said 
· they did not and ten percent were not certain. 
CHAPTER V 
CONCLUSIONS 
CHAPTER V 
CONCLUSIONS 
Summary of the study~-- The problem ,was the design, 
production and evaluation of a vocational guidance film 
for the Quincy School System. This involved, (1) the 
analysis of occupations in local business and industry 
to determine the emphasis in the motion picture, (2) the 
development of a shooting script anci narration, and the 
actual filming, editing and recording of the sound 
motion picture, (3) and the administration of the 
evaluation questionnaires, one to the students to 
.d.eterinin.e if there were any increase in knowledge about 
the area, and another to the teachers to .d:eteriniil:e if the 
film had met the production objectives. The scop~,was 
limited to the teachers and high school students of the 
community of Quincy, Massachusetts.} It also involved 
the cooperation of the school guidance personnel, the 
Chamber of Commerce and two groups of graduate students. 
Production of the film 'Was begun in June 1955 and 
completed within one year. Administration of the pre 
and post evaluation devices was'.,' completed the year 
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following the premier of the film. The data were com-
piled from the questionnaires and later evaluated~ 
Conclusions.-- The following conclusions may be 
drawn from the study: 
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1. A film was developed which illustrated approx-
imately ninety occupations in realistic situations. 
2. The appropriate grade placement for the film was 
judged to be senior high level. 
3. The subject field to which the film was most 
applicable ·was group guidance. 
4. The film met the production objectives that were 
determined in advance' by the producer, as judged 
by the evaluation questionnaire. 
5. The film was judged to be of professional quality. 
6. Student response (88 percent) to the questionnaire 
indicated they had learned more about Quincy from 
the film. 
7. A majority of students (73 percent) felt a need 
for additional education to qualify for the jobs 
of their choice. 
8. Significant growth in knowledge about occupations 
depicted in the film was noted in the comparison 
of pre-test and post-test data. 
Limitations of the study.-- The study was limited to 
the Quincy area, although many people who live in Quincy 
work in the Beston and South Shore areas. Also many who 
work in Quincy do not live there. However, the line had 
to be drawn somewhere and it was decided that the most 
logical place was the city limits. 
The guidance people of the Quincy Schools wanted a 
film for use in the study of occupations that would take 
the place of hazardous field trips that only a few could 
take. Therefore, the film was designed for senior high 
school students and directed toward this age group. 
There was limited evaluation of pupil attitudes 
because it was felt that the effect would be slight~ 
Hoban and van Ormer state, 
"Any medium of communication is exactly that --
a medium of communication. In the process of communi-
cation the role of a communicator is not to impress 
his interpretation· of experience on an audience. Rather, 
it involves the reaction of the audience to the communi-
cator's interpretation of experience which he transmits 
56 
by means of symbols. Hence, the content of communication, 
the audience predisposition, and the social milieu must all 
be consistent and mutually reinforcing, if the motion 
picture is to influence motivation, attitudes and opinions. 111 / 
1/Charles F. Hoban Jr., and Edward B. van Ormer 
Instructional Film Research 1918-1950., Pennsylvania State 
College 1950 Instructional Film Research Program. .:Chapter 5, 
p. 20. 
,. 
The idea that the conditions must ail be consistent and 
mutually reinforcing would indicate that the change might 
not be above the five percent level of significance, be-
cause of the use of a homogeneous group. 
The film itself was limited to the number of 
occupations that it could portray. Some ninety different 
occupations were either mentioned or portrayed in the 
film, but while emphasizing those e~ploying the largest 
percentage of people in the area, not all occupations 
could be covered by the film. 
The study reflects only the conditions that existed 
at the time the film was made. However, the film itself 
' did not give complete occupational information, because 
one of the purposes was to create a desire to obtain 
additional information. This additional information was 
to be supplied by the guidance counselors when the students 
expressed the desire for further information about 
occupations. 
Recommendations for further research.-- At some 
future date, it might be possible to ascertain if the 
students were influenced by the film in their choice of 
I 
an occupation and their decision to work in Quincy or 
elsewhere. This might be possible through the follow:'!:"np, 
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studies that the guidance department makes of the graduates~ 
Many factors would have to be taken into consideration such 
as, the economic conditions of the area, the Armed Services 
draft calls, and the job placement of students after 
graduation from higher education. 






APPENDIX A 
A~pendix A Number 1 
AGENDA FOR EDUCATIONAL COMMITTEE MEETING 
8 June ·1954 
1. What we ~lan to do? 
Produce a 16 nnn sound film in color and a series of 
color slides on Quincy Business and Industry. 
2. Who will benefit? 
Quincy Youth 
Quincy Business and Industry 
Quincy Chamber of Commerce 
3. How will they benefit? 
Youth will get a picture of local business and in-
dustry and of specific skills and opportunities 
existing in their own community. They will get 
occupational information which will enable them to 
plan their studies in relation to their occupational 
choice. 
Business and Industry will have a better informed 
public as to their role in the community. 
The film will depict in detail certain specific re-
quirements of local industry such as: 
At Pneumatic Scale the film might well show 
~eo~le working on 
a. Machine Design 
b. Detail Drafting 
c. ··"Layout of materials 
d. Fabrication of Parts 
e. Subassembly on large machines 
f. Final assembly of complete unit 
g. Testing 
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The film ·would also show tmat the same operation 
requires: 
a. Material Handling 
b.. Warehousing 
e. Clerical O~erations (Manual) 
d. Accounting (Machine)-
e. Research 
The number an.d ty:pes of slides to be used as visual 
aids in the school system can only be determined as 
the program develops. Slides can be changed -
brought up to date witho~t the expenditure of large 
sums of money and will supplement the film by 
furnishing factual data supplied by the Guidance 
Services .. 
' Chamber of Commerce will benefit by having a p>hoto-
graphic record of business and industry in 1954. 
4. How do ·we p>ropose to do this? 
Tb.rough the coop>erate efforts of the Quincy Schools, 
Graduate Students of Boston University, Local Business 
and Industry and the Chamber of Commerce·~". 
5~ What will each group do? 
a. Quincy Schools: 
Furnish t~e and efforts of Miss M1ldred Harrison, 
George Phillips, Roger York and additional per-
sonnel at various levels to act as an advisory 
group and a clearing house of factual information. 
They will provide results of surveys, occupa-
tional studies, records of graduates and p>rovide 
guidance in the production of the film and slides. 
b. Graduate Students at :Boston University: 
Services of F. Roy Carlson as producer. 
Services of Bruce Harding as photographer. 
Services of Charles H. Glazer as editor. 
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Services of Samuel Zanghi as assistant photographer. 
School of Public Relations will coop>erate in ob-
taining professional labs and studios for the pro-
duction. Use of equipm1ent will be given to the 
producers by S.P.R .. C. 
c. Bns.iness and Industry: 
Provide coo~eration and financial assistance. 
Appoint an advisory grou~ from heavy industry, 
light industry, business, and Chamber of 
Commerce to advise on the production. 
6. How will the film be used in Quincy Schools? 
The film and slides will be used as teaching aids in 
courses on occupations and guidance. 
The film will be used to give the general ~icture of 
local business and industry and to instill pride in 
the community in the students. The film will be 
a~proximately 25 minutes in length so that there will 
be time for an introduction before showing and time 
for a discussion after the showing in a normal class 
period. 
The slides, along with the occupational information, 
which can be periodically brought up to date will be 
used to give specific information about occupations 
and thus aid students in choice of a life's work. 
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The film will also be used in Social Studies as an aid to 
study the local community. 
7. How will Boston University use the film? 
Courses in Guidance may use the film in the training 
of teachers to show what one community can do in · 
cooperation ·with business and industry and how visual 
aids can be used in guidance courses and courses on 
occupations. The film will be available in the film 
library for use in other communities. 
8. Ho·w will the Chamber of Commerce use the film? 
A Chamber of Commerce representative will have a 
visual .aid to show other connnunities the variety of 
business and industry in Quincy. 
The film also can be sent to industries who may be 
interested in locating in Quincy to show them what we 
have now. 
ESTIMATED COST OF PRODUCTION 
A. Cost of Materials and Services, 
1. Negative and stock 6-1 
2. Labratory including 1st ~rint 
3. Optical effects (fades, dissolves) 
4. Titles 
5. Still Photography & SUIJlp>lies 
6. Animation 
7. Proflerties 
8. Royalties 
9. Masic 
10. Stock Shots 
11.. Art Supf!lies 
B. Rentals 
1. Studio Photo 
2. Sound Studio 
3. Camera Equilllment 
4. Lighting Equipment 
5. Properties 
C. . Direct Labor 
1. Script Writers 
2. Directors 
3. Camera Crew 2 men, 4 wks. 
4. Electricians 
5. Grips 
6. Property Men *Graduate 
7. Sound Crew Assistants 
8. Art Director 
9. Narrators 
10.. Talent 
11. Editing 
D. Miscellaneous 
1. Trans~ortation 24 days 
2. Subsistence 
3. Contingencies 10% 
Production Sales and Overhead 
Profit 
Additional Prints (4) 
Motion Picture 
(1) Cost of film, flash bulbs, developing 
480.00 
300.00 
100.00 
50.00 
See Note 
--
25.00 
--
250.00 
NC 
NC 
*100.00 
NC 
*200.00 
NC 
NC 
NC 
NC 
NC 
50.00 
NC 
*100.00 
165.00 
400.00 
$2120.00 
and duplicating the color slides 100- 350.00 
200 Total Cost $2470.00 
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10-1 
(1) 
Appendix A Number 2 
CHECK THE ITEMS YOU FEEL SHOULD MAKE UP THE FILM: 
VV ESSENTIAL V DESIRABLE 
A black and ·White 
color 
---
silent 
---
sound 
---
B Length of film 
10 minutes 
---
15 minutes 
---
20 minutes 
---
30 minutes 
---
_____ Other, please specify----------------------
C Content should be general 
u " n specific 
(i.e. name companies, places, people) 
D Include only Quincy 
Include South Shore Area 
---
---
Other, please specify 
E Have narration 
_____ Have background music 
----
Have sound-sync. 
F Should the film portray 
____ Specific vocations 
____ Working conditions 
Opportunities for advancement 
____ Opportunities for good pay 
Opportunities for training 
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A~~endix A Nttmber 3 
CHECK THE ITEMS YOU FEEL A SOUND FILM MIGHT HELP YOU TO DO~ 
_____ Stimulate emotions (i.e. community pride) 
___ Build Attitudes (Quincy is a good community to live 
and work in) 
_____ Point up Problems (Do I need more education) 
---
Prepare for a field trip (For those interested in a 
specific area) 
---
Answer questions (What do we have to offer in Quincy?) 
---
Create interest (In Quincy?) (In occupations?) 
---
Stimulate class discussion (Discussion should follow 
film) 
---
Provide Vocational Exploration (Show variety of 
occupations in Quincy) 
---
Aid in the choice of one's work (Give occupational 
information) 
---
Facilitate teaching,(Save field trips) 
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---
Present new material (Film goes where students can't go) 
---
Supplement books (Correlate film and study of occupations) 
---
Provide basic orientation (for Quincy area) 
Increase a~preciation (of op~ortunities at home) 
Present new material 
---
Pupils learn more 
Save time 
---
Enrich the curriculum 
---
---
Other - please specify 
Appendix A Number 4 
Dear Mr. 
BETHLEHEM STEEL COMPANY 
Shipbuilding Division 
Quincy 69, Massachusetts 
. June 28, 1954 
The Educatio~ Committee of the Quincy Chamber of 
Commerce is about to start production 9n a 16 mm. dual 
purpose colo~ed motion picture on Quincy industrial and 
business op~ortunities. 
The Directors of the Chamber, at their last regular 
meeting, a~~roved and endorsed the production of such a 
film. 
The Directors of Guidance in the Quincy School 
System are hoping xaat the film, along with several 
hundred slides, will be comE>leted by the O):'ening of 
school, as they are planning to use it in all of the 
occupational training classes. 
The Quincy Chamber of Commerce will make good use of 
the film in discussing Quincy with industry and business 
interested in locating in Quincy. 
The Education Committee needs your assistance and 
guidance in the production of this film. Five meetings 
of groups with allied. interests have been set up for this 
·week in order that all groups may meet the ~roducer, Mr. 
Roy Carlson of Boston University. 
A meeting of your group is scheduled for 
at the Chamber of Commerce and will start 
p>romptly at p.m. 
Please make every effort to attend, as this is an 
important project that will benefit the Quincy Chamber of 
Commerce and the Quincy Public Schools. 
Sincerely yours, 
Samuel Long, Chairman 
Education Committee 
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Appendix A Number 5 
Dear Mr. 
BETHLEHEM STEEL COMPANY 
Shipbuilding Division 
Quincy 69, Massachusetts 
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September 13, 1954 
Progress on the dual purpose 16 m.m. colored motion 
picture film depicting job classifications in operation in 
Quincy, being produced by the Education Committee of the 
Quincy Chamber of Commerce in conjunction with the Guidance 
Division of the Quincy Public Schools and Boston University, 
is entering the second stage of production. 
Scenes have been photographed in more than twenty of 
the leading retail stores, banks, industrial plants, and 
manufacturing establishments and more scenes are scheduled 
for shooting. 
However, the production crew now starts editing the 
processed film, making plans for necessary retakes, shaping 
up the script and planning for more 35 m.m. slide sequences 
and checking all scenes for technical errors. 
Your organization has agreed to participate in this 
production in the amount of 
The Education Committee greatly appreciates your cooper-
ation in making this film possible. 
As the Chamber of Commerce is handling all funds and 
will make all necessary dispersements, will you please for-
·ward the amount of to the Quincy Chamber of 
Commerce, 18 Washington Street, Quincy, Massachusetts 
(checks to be made payable to the nquincy Chamber of Commercen)'. 
Further reports will be sent out as the film progresses. 
Very truly yours, 
S. Long 
Chairman 
Education Committee 
Appendix A Number 6 
FINANCIAL STATEMENT 
Negative and stock $ 499.20 
250.54 Work Print 
Answer Print 
Titles 
Records 
Sound recording 
Narrator 
Crew (tuitions) 
Contingencies 
Extra Prints (4) 
Slides 
204.72 
50.00 
14.91 
205.20 
50.00 
345.00 
120.27 
1739.84 
479.48 
2219.32 
136.93 
Total Cost $2356.27 
Allowed in Budget $2470.00 
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AJ!>pemtdd.x A Number 7 
EVALUATION SHEET 
A PLACE FOR YOU 
Title of Film 
Name of Evaluator City or Town Date 
Kindly answer all questions as objectively as possiele. 
Some questions may require more than one reSJ!>onse. 
1. Cheek from the following categories the grade or grade 
levels to which the film is best suited: 
( ) primary 1-3 
( ) intermediate 4-6 
( ) junior high 7-9 
( ) senior high 10-12 
( ) ·college 
Indicate below your reasons or the important factors in-
fluenceing your grade placement of this film. 
2. Check the following eourse or subject fields to which 
the fi~ is J!>artieularly suited: 
( ) group guidance 
( ) social studies 
( ) science 
( ) business education 
( ) (others) 
Indicate below the reason for your choice of subject field 
for application of the film. 
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3. Listed below are reasons commonly presented for the use 
of motion picture films. Check in the left-hand column 
if you feel the use is applicable to the film, A Place 
for You. Check in the right-hand column under the 
appropriate evaluation phrase your opinion of the con-
tribution of the film to the particular uses check in 
the left-hand column. 
Excel-
Applicable lent 
( ) Motivate pupils and arouse ( ) 
interest 
Good 
( ) 
Fair Poor 
( ) ( ) 
( ) Introduce new materials and( ) ( ) ( ) ( ) 
ideas 
( ) Present factual information( ) 
( ) To illustrate skills or ( , ) 
procedures 
( ) 
( ) 
( ) 
( ) 
( ) 
( ) 
( ) To broaden or enrich ex-
periences 
() () () () 
( ) To provide review or re-
fresher 
() () () () 
( ) To substitute for field trip 
or actual experience ( ) ( ) ( ) ( ) 
Indicate below any additional purposes for the film and the 
evaluation you ·would place on the extent to 'Which the film 
fulfills the purposes~ 
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4. How well does the film do the following? (Circle a number 
on each scale) 
a. Illustrate the various types of jobs in Quincy~ 
0 1 2 3 4 5 
Shows very few Shows most jobs 
b. Instills a feeling of pride in the community. 
0 1 2 3 4 5 
No feeling of pride Strong feeling of pride 
c. Portrays occupations in a realistic way. 
0 1 2 3 4 5 
Unrealistic Very realistic 
d~ Shows Quincyts importance as an industrial center. 
0 1 2 3 4 5 
Unimportant industrial city Very important 
e. Arouses interest and creates a demand for additional 
information. 
0 1 2 3 4 5 
No interest or desire Strong desire 
f. Stresses the individual worker and not the machine. 
0 1 2 3 4 5 
Machine most important Worker most important 
5. How would you rate the production of this film? (Check one) 
( ) Professional ( ) Semi-professional ( ) Amateur 
Reasons for your rating -----------------------------------
6. If you desire to make additional comments, please use the 
space below. 
Appendix A Number 8 
QUINCY BUSINESS AND INDUSTRY 
The following information will help us to learn what 
students know about Quincy. The mark you receive will not 
·in any way be reflected in your grade for this course. 
Please answer the following questions to the best of your 
knowledge. 
1. How long have you lived in Quincy? ________________ __ 
2. Would you like to work in Quincy? ( ) very much 
( ) don't care 
( ) dislike 
3. What kind of knowledge do you feel you have about 
job opportunities in the Quincy area? 
( ) good 
( ;_) poor 
( ) don' t know 
4. Do you feel you need more 
job you want? 
education to qualify for 
( ) yes 
( ) no 
( ) don ' t know 
5. List the jobs you would like to work at. 
1 2 3 
6. List the jobs you ·would not like to work at. 
1 2 3 
7. List the jobs you feel you are qualified to hold. 
1 2 3 
the 
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8. Beside each job classification 'check the column under 
the a~pro~riate word which you feel indicates the 
number of jobs available in Quincy. 
None Some Many 
Welder • ......... $ ...... .. 
Game Warden~ ........... . 
Candy Maker ............ *. 
Bacteriologist •••.••••• 
Farm Equipment Salesman ------------------
Air Stewardess.~ ....... . 
Map Maker .•.•••••• .•••• 
Secretary •••••••••••••• 
Sales Clerk •••••••••••• 
Industrial Engineer •.•• 
Nurse ........... ........ 8- .•• 
Machinist ............. .. 
9. Place the number in the box after the company which you 
feel is most likely to employ the following type of 
workers. 
1. Sales clerk White Brothers ( ) 
2. Welder Pneumatic Scale ( ) 
3· Carpenter Raytheon ( ) 
4. Stenographer Banks ( ) 
5. Photographer Remick's ( ) 
6. Machinist Myrheek & Jacobs ( ) 
7. Engineer Quincy Adams 
Yacht Yard ( ;: ) 
8. Artist Howard Johnson's ( ) 
9. File Clerk Quincy Motors ( ) 
ao. Assembler Vulcan Tool ( ) 
11~ Blacksmith 
12. Cook 
13. Mechanic 
14. Truck Driver 
15 Bacteriologist 
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10. Place the number or numbers of the product in the box 
after the company that makes it. 
1. Cymbals Proctor & Gamble ( 
2. Rivets Bethlehem Steel (, 
3. Outboard motors s. Hw Couch Co. ( 
4. Television tubes Mathewson Machine( 
s. Pavement breaking tools Raytheon ( 
6. Packaging machines Vulean Tool ( 
7. Castings Pneumatic Scale ( 
8. Fire alarm systems Wollaston Brass 
Foundry ( 
9. Steel ships Zillgian ( 
10 • . Soap Tubular Rive::t ( 
11. Wooden ships Quiney Adams Yacht 
Yard ( 
12. Matress maehines 
13. Hospital Signaling Equipment 
11. The Patriot Ledger has a circulation of 
a. 20,000 
b. 40,000 
c.lOO,OOO 
12. In 1952 volume in dollars of the retail sales was 
approximately 
a. 42 million 
b. 108 " 
c. 20 l_t 
13. Information on employment may be obtained from what 
sources 
a. _____ _ 
b. 
------
c. 
-----~ 
) 
) 
) 
) 
) 
) 
) 
) 
) 
) 
) 
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Ap~endix A Number 9 
The following list of comments was taken from teacher 
questionnaires and from questionnaires sent out with the 
film when it was requested for showing. A few of the 
comments ·were made after the ~remier at the Neighborhood 
Club in Quincy. 
ITif this film didn't do any more than instill the 
feeling of ~ride in Quincy that. it did in me, it will 
be well worth showing to all the students. I am most 
enthusiastic about the whole project.u 
nThis would be wonderful to show at P~T.A~ meet-
·ings, because it shows so much about Quincy. I have 
live?- here all my life and I have1n.ever realized that so 
much went on here .. n 
nThe color and photograf)hy ·was beautiful; this was 
truly a professional production.· I don't see how Mr. 
Carlson could do such a wonderful job.n 
ni can't wait to use this film in my guidance 
classes. I feel I should show it once just for the 
students to see the film, and a second and third time 
for them to get the educational value. There is too 
much to absorb in one showing." 
11I would like to know if a copy ·would be avail-
able for the Massachusetts Development Commission to use. 
Could we get a black and ·white print to use on T.v.n 
"I didn 1 t realize t:hat all this went on in the 
city. It makes you proud to live I and ·work in Quincy. n 
nThis is a real step> forward for cooEJeration be-
tween business and education.n 
''The film is undoubtedly as fine an effort as I 
have experienced in this field. Excep>t for its local-
ized usefulness, I would unqualifiedly recommend it for 
nation-wide commercial distribution .. " 
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I 
ttr rate this as an excellent 1film, which is the. 
result of long hard exacting labor. The results are 
fruitful." 
''A very worthwhile ftlm for many JE>Urposes -
other communities could well do the same.n 
nThe value of the vocational guidance worth of 
the film is obvious - ·what pleased me immensely were the 
actual shots taken - several terrific com~ositions and 
in~gefieral very artistically done, also the music was 
fitting and added mood and background atmosphere .. rr 
"Congratulations on your fine work - keep it up> -
we need more things like this for our youth of today. 11 
"For general usage the film is limited because of 
its em:JE>hasis on Quincy. There is some value with adequate 
class prep>aration, especially in larger coastal cities 
that similar jobs are available in the home community. A 
film such as this should give impetus to their local 
organizations to produce similar films. It is an excellent 
film for that reason as well as .many other reasons --
The color, narration and scoring are of professional 
calibre. But of special importance from my point of vfew 
is the high degree to which the film holds the attention 
of the viewer. " 
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Appendix A Number 10 
"A Place for Youtt .. 
A thirty-minute, sound, notion picture in color. 
It is a story of local job-opportunities skillfully 
told within a loeal business and industrial setting. The 
film is enriched by facts of historical interest for 
which Quincy is so famous. 
The idea grew out of a meeting of Head Counselors 
under the direction of Miss Mildred Harrison, Director 
of Guidance and Research. At this meeting ways and means 
of better acquainting students with local business and 
industry were being con.sidered. 
The practice of inviting speakers from industry to 
come to the school, taking students to places of business, 
and other methods have been used extensively in the past 
to afford a closer tie-in between the sehool and industry. 
In spite of good planning, these methods are disrupting to 
class schedules, they present problems of transportation, 
and they invite industrial hazards. 
Mr. George Phillips, Read. Counselor of Quincy High 
School, suggested that a film be produced. to bring Quincy 
business and industry to the students -- but fi~s cost 
money! 
Through the cooperation of Mr. William O'Connell, 
Executive Vice President of the Quincy Chamber of 
Commerce, who worked closely with Mr. Samuel Long of the 
Bethlehem Steel Co., who is chairman of the Education 
Committee of the Chamber of Commerce, financial support 
for the film was made available by local business and 
manufacturing firms. 
We were fortunate to secure the services of Mr. Roy 
Carlson, a graduate student of Boston University, School 
of Public Relations and Communication to produce the fibn. 
He did this work without charge because the film served as 
part of the requirements for his doctorate. He was 
assisted by other graduate students who received expense 
allowances. 
Two prints of ''A Place for You" were officially 
presented to the Quincy School Departmen.t by the Cb.amber 
of Comm.erce in the fall of 1955 at a general meeting of 
counselors. 
It has already had extensive use, as follows: 
presented: to Junior High Students 
to Senior High Students 
to Trade School Students 
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to be shown to: i Advisory Board of the Trade School 
requested by~ Several South Saore Schools: 
East Bridgewater 
Cohasset 
Holbrook 
requested and used by: Berkeley Jr .. College, Berkeley, 
California 
shown to: Industrial groups of Quincy 
It· has been suggested that the film be shown to all 
teachers who are new to Quincy each September as part of 
their orientation".program. 
Prints are available for showing through: 
Boston University 
Quincy Chamber of Commerce 
Quincy School Department 
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Appendix A Namber 11 
Participating Firms 
Bethlemem Steel Company 
Pneumatic Scale Company, Ltd. 
Tubular Rivet and Stud Company 
Mathewson Machine Works Inc~ 
S. H. Couch Company Inc~ 
Raytheon Mfg. Company 
L. Grossman Sons Inc. 
Granite Trust Company 
Granite Motorbile Company Inc. 
Proctor and Gamble Mfg. Company 
Quincy Patriot Ledger 
White Brothers Milk Company 
Old Colony Laundries Inc. 
Quincy Motor Company Inc. 
Vulcan Tool Mfg. Company 
Wollaston Brass and Aluminum Foundry Inc. 
Quincy Trust Company 
Norfolk County Trust Company 
Quincy Savings Bank 
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Wollaston Federal Savings and Loan !Assn. 
Quincy Co-o~erative Bank 
No~th Quincy Co-operative Bank 
Quincy Adams Yacht Yard Inc. 
Remick Company Inc. 
Sears, Roebuck and Company 
Howard D. Johnson Company 
Myrbeck and Jacobs 
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Appendix A Number 12 
PRODUCTION GUIDE 
Purposes of Quine y Fi 1m to Keep in Mind 
1. To portray tae various occupations of Quincy Industry 
in a realistic way. 
2. To portray the workers as young peo~le so the students 
will seek to identify with the worker. 
3. To arouse interest and create a demand for additional 
information about specific job opportunities in the 
students of Quincy~ Therefore, the film need not 
give complete job information but must give only 
enough to arouse interest. 
4. To illustrate as many different types of jobs as 
possible. 
5. To stress the importance to industry of the trained 
worker. 
6. To show the various industries that can now only be 
shown through extensive field trips. 
7. To show Quincy's importance as an industrial center 
and thus create pride in the community. 
8. To show some historical background. to create a feeling 
of lasting security in the past and future of Quincy. 
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I 
l 
I 9. To photograph as many different workers on the job as 
possible continually looking for new angles. 
10.. To stress the individual worker and not the machine 
that he is working at. 
11. To show as many different products as possible that 
are produced in Quincy for a flash sequence to build 
up community pride. 
12. The film should place the various occupations in a 
favorable light. 
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13. The film should arouse interest in local type occupations 
and thus make the viewer seek additional information from 
the guidance counselors. 
14. The film should show the various industries that can 
now only be seen by many field trips~ 
15. The film should be informative but not give specific 
information as to hours, wages, union, etc. It should 
show many types of industrial and business employment. 
(This tentative production guide was set up at a 
meeting of the producers and the guidance people 
before any shooting script.was .written). 
Appendix A Number 13 
FILM OBJECTIVES 
1. To create a motion picture that will be a vital source 
of information to pupils about industry and business 
in their community. 
2. Tae Film should provide simulated experiences out of 
which pupils will develop improved abilities to reason, 
think, form opinions and draw conclusions. 
3. These simulated experiences that are presented in the 
film could only be provided by many field trips, thus 
the film would be a great time saver. 
4. Tge film should arouse interest in community opportu-
nities so that the pupils would be desirous of gaining 
additional information. 
5. The film should provide information that is vitalizing, 
lifelike, and concrete. 
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6. The film s'hlould contribute a learning situation that could 
not be provided in any other way. 
7. The film should aid'teaehers in helping students choose 
their life work. 
8. To locate and appraise t'hle business and industry of Quincy. 
9. To ~rovide information not otherwise available. 
10~ Create interest in the commercial world. 
11. The film should ~ be: 
a. Biased . 
b. Commercial (plug companies) 
c. Not clear on facts, _opinions, or 
assumptions 
d. Uninteresting to High School students 
12. Educational objectives should not be subordinated 
to advertising or entertainment* 
13. The film should not cover too many topics. 
14. The film should not be too long for class period use. 
15. The film should be: 
a. Informative - in illustrating actual 
developments and trends. 
b. Related - to specific grades and topics 
in the school guidance program. 
c. Balanced - in emphasis - not all one concern. 
d. Dramatic - have appea~ yet averting band-
wagon flavor or flag waving. 
16. Careful study of instructional needs should be made 
before designing materials. 
17. Students should discover how the people of the 
community earn their living and this reveals to them 
much that is of vocational importance in their own 
lives. 
(These film objectives were discussed at a meeting of 
Guidance people and the producer in order that he might 
have a clear understanding of the desires of the people 
who would use the film. ) 
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APPENDIX B 
Appendix B Number 1 
"A Place for Youn 
Sequence I Opening 
Open with quarry under titles. Continue 
with quarry. Plaque and first railroad (transition 
to history). 
Sequence II Historical 
Ship moving through small wooden boats. 
Presidents homes~ Yacht Yard. Tug going to 
ship yard. LS of ship yard. (Transition by 
narration). 
Sequence III Introduction to Quincy 
Move into town in car. Shot of policeman. 
LS of stores, buildings, factories etc. 
Sequence IV 
Men working in these places. Occupational 
shots by companies. (Narration by different 
people) .. 
Sequence V 
Products sequence which builds up to ship 
going through bridge. 
Sequence VI 
D.isS(()lve from ship to iron being forged. 
Worker shots in rapid fire. Final capitulation 
with train going off into the distance;:. 
Appendix B Number 1 
SHOOTING SCRIPT 
This is the tentative shooting script that was set 
up by visits to industry before it was rewritten into 
the final scene by scene form. 
PNEUMATIC SCALES CORP. 
List of Shots 
1. Engineering department (draftsmen) 
2~ Modelling - rev~s1on 
3. Production dept. 
4. Milling section 
5 . Methods dept. 
6. Welding shop 
7. Heat treating process 
8. Sub-assembly unit 
9. Finishing dept. 
10. Sheet metal dept. 
lL Painting 
12. Test dept .. (Filler and Purger machine) 
13. Final Assembly 
Interview Nelson 
Outside shots 
Sign 
L S of building 
Note (Get as many young men and women working under 
older people as possible) 
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QUINCY PATRIOT LEDGER 
List of Shots 
1. Front office 
typing 
girl on phone 
circulation 
2. Editorial section 
(sun in room in A.Me) 
3. Photographers 
4. Editors 
5~ Type pressing room 
6. Linotype operator 
7. 'Lathe operator 
8. Pressman 
Interview Mr. Lowe 
Sound Effects in Press Room 
PROCTOR AND GAMBLE 
List of Shots 
1. Shipping and receiving 
2. Nurse sequence 
3. Packaging machine operators 
4. Laboratory 
5. L S outside 
6. Packaging mach.ine sequence 
Clearance with home office 
Tanker due 16 or 18 July 
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BANKS 
List of Shots 
1. Tabulating machines 
2. Teller section 
3. Savings Department 
4. Vaults 
5. Card index department 
6. Loan Department 
7 .. Trust Department 
8. Outside shots 
9. Executive secretary sequence 
Dictation 
Transcription 
Interview officials 
(Stress Female Personnel) 
GROSSMAN'S LUMBER CO. 
List of Shots 
1. L S of outside yard 
2. L S of yard from bridge 
3 .. House being constructed 
4. Various workers around yard 
5. Fork truck driver 
6. Truck loading lumber 
7. Inside shots of office 
RAYTHEON MFG. CO . 
List of Shots 
1. Radio tube assembly (C U of hands) 
2. Workers in cafeteria 
3. Production of T V tubes 
4. Engineer testing 
5~ Personnel department 
6. L S of exterior 
(Interview - stress 90 job classifications) 
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S. H. GOUGH COMPANY 
List of Shots 
1. Assembly of telephones 
2. Assembly of switchboards 
3. Assembly of fuses (rocket) 
4. Making insulated staples 
5. Shipping department 
6. Truck moving by 
Record interview 
MATHEWSON MACHINE GO. 
List of Shots 
1. Assembly of outboard motors 
2. Testing motors 
3. Assembly of mattress machines 
4. Shots of workers at noon hour 
5. Lathe operator 
6. Hoist operator 
7 • C U of hands 
Interview Mathewson 
TUBULAR RIVET & STUD CO. 
List of Shots 
1. Machine records section I B M 
2. Sorting rivets 
3. Thermal welding 
4. Testing tensil strength 
5. Assembling machines 
6. Testing machines 
7. Chemical department 
8. Shipping department 
9. L.S from across tracks (train moves through scene) 
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BETHLEHEM STEEL CORP. 
List of Shots 
1. Giant'lathe operator in big machine shop 
2. Small machine operators 
3. Paint sprayers 
4. Crane operators 
5. Rivetors 
6. Welders 
7. Long shot of yard 
8. Making turbine blades 
9. Shot of bridge and ship 
Obtain. clearance from 
Navy 
Quincy police 
Bethlehem guards 
Port Authority, Taunton 
10. Long shot of ship from staging 
Record Background Noises 
QUARRY SHOTS 
1. Stone cutters 
2. Bucket sequence 
3. Overall long shots, various angles 
4. Horse railway 
5. Monument to first railway 
6. Moving crane and boom 
Record background sound 
Hannner 
Winch 
SEARS ROEBUCK AND COMPANY 
List of Shots 
1. Salesman selling appliances; 
2. Sales sequence 
3. L S exterior 
4 .. 
5. 
6. 
7 • 
Service station workers 
Office workers (credit section) 
Shipping 
Trucks 
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QUINCY ADAMS YACHT YARD 
List of Shots 
1. Woodworkers 
2. Assembly of masts 
3. Launching of boats 
4. Workers on non-magnetic mine sweepers 
5. Electrician 
6. Navy men and civilian engineers 
7. Docking ships 
8 .. Seafaring men 
Clearance from Navy 
QUINCY MOTORS (Ford) 
List of Shots 
1. Salesman selling car sequence 
2. 'Foreman checking new car 
3. Mechanic working on engine 
4. Mechanic working on car on lift 
5. L S of complete area 
6. C U of hands working on engines 
GRANITE MOTORBILE CO. 
List of Shots 
1. Tin knocker working on fender 
2. Grinder 
3. Spray painter 
4. Infra red heat oven 
5a L S of used car lot 
6. Repainted car (before and after) 
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BOSTON GEAR 
List of Shots 
1 ~ Workers streami1:1g from plant 
2. Workers crossing tracks 
3. Outside shot of new building 
4. C U of new sign 
5. L S from R. R. tracks 
MYRBECK AND JACOBS 
List of Shots 
1. Drafting room 
2. Air brush artist sequence 
3. Blue print machine operator 
4. Photographer (copy camera) 
5. Photo lab 
6. Pan of art work 
7. Receptionist 
Interview Gunner Myrbeck 
HOWARD JOHNSON 
List of Shots 
1. Food processing workers 
2. Candy plant workers 
3. Office workers 
4. Shipping department 
5. Warehouse 
6. Trucking 
7. Original R.J. stand (cars going by) 
8. Modern R.J. stand 
REMICKS DEPT. STORE 
List of Shots 
1. Exterior shot 
2. Parking lot 
3. Women clerks (credit dept.) 
4. Tailor (dressing dummy) 
5. Advertising section 
layouts 
6. Artists 
7. Gift 'Wrapping 
8. Floor walker sequence 
9. Sales sequence (shoe or dress section) 
10. Stock taking sequence 
11. Shipping Dept. 
12. Saleswomen sequence 
Intervie'W with advertising and personnel 
directors 
Record call bell 
WOLLASTON BRASS AND ALUMINUM FOUNDARY 
List of Shots 
1. Induction furnace operator 
2. Pouring .. m:olten metal 
3. Mold makers 
4. Castings 
5. Sequence from mold to casting 
Interview foreman 
Background noises 
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VULCAN TOOL COMPANY 
List of Shots 
1. Pipe roam workers 
2. Blast furnace C U to M S 
3. Blacksmiths 
4. Hammer press operators 
5~ Grinders 
6. Sand blasting tools 
7. Stock clerk 
8. Shipping clerk 
Interview Gordon Clark 
Backbround noises 
WHITE BROS . MILK CO. 
List of Shots 
1-. Unloading llilk 
2. Pasteurizing 
3.. B·.ottling and handlers 
4. Loading 
5. Shipping 
6. Testing in lab 
7 • Truck drivers 
8. Route salesman 
9. (new customer) 
Interview Don White 
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Appendix B Number 2 
The following pages contain a copy:·of the 
narration in the final form and just as it was used 
in the final recording session at the Boston 
University WBUR Studios. 
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FOR THREE CENTURIES GRANITE HAS BEEN TAKEN FROM . TEE 
HILLS A ROUND QUINCY o 
TODAY, FROM THE FLOOR OF A QUARRY THREE HUND11ED FEET 
DEgP ••• APPROXIMATELY T\vO HUNDRED FEET BELO'V/ THE LEVEL 
OF1 THE SEA ••• GREAT BLOCKS OF GRANITE A l1E RAISED TO THE 
SURFACE. 
THE. FIRST COM1'1ERCIAL RAILWAY IN AMERICA CARRIED THE 
GRANITE FROM THE HILLS TO THE SEA ••• THERE IS A PLAQUE 
TO PRESERVE ITS PLACE IN HISTORY o 
THE HOME OF THE ADM-18 FAHILY AND OTHER HISTORICAL SHRINES 
RErUND US OF OUR GREAT HERITAGE AND THE PART QUINCYJl THE 
CITY OF PRESIDt:!:NTS, HAS PLAYED IN THE DEVELOPMENT OF OUR 
COUNTRY, 
NOT 1\LL OF THE PAST LEAVES VISIBLE SIGNS ••••• THE FISHING 
AND WHALING BOATS •••••• THE GREAT CLIPPER SHIPS •••• oALL 
THE WOODEN SAILING VESSELS THAT WERE BUILT HERE DURING 
THE EIGHTEENTH AND NINETEENTH CENTURIES A "?E NO LONGER 
FOUND ON THE WATERS OF QUINCY BAY ••••• oBUT Tfm INFLUENCE 
OF THE PAST IS STILL WITH US. 
ALONG THESE SHO~S, ONCE BUSTLING WITH MEN BUILDING 
SHIPS OF WOOD ARE GREAT MANUFACTURING AND OIL STORAGE 
INSTALLATIONSo ••••• AND MEN NOW C~ATE GIANTS OF STEEL. 
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THE Q.UINCY YARD OF THE BETHLEHEf1 STEEL COMPANY COVERS 
ONE HUND!:ffi:D AND FIFTY AC 0 ES. WITHIN ITS BOUNDARIES IS 
AN ENORMOUS ASSOBTHENT OF MACHINERY AND TOOLS FOR THE 
Jl.fANUFACTURE OF SHIPS. THIS INDUSTRY'S OUTSTANDING 
ACCOMPLISHMENTS IN THE BUILDING OF SHIPS ARE WELL KNOWN ••• 
. BUT THE VAST FACILITIES OF THE YARD A P,E NOT LIMITED TO 
SHIP BUILDING .ALONE ••• THEY A 1=ffi! EASILY ADAPTABLE TO THE 
MANUFACTURE OF SPECIALIZED PRODUCTS CALLING FOR THE 
SKILLED AND SEMI-SKILLED TALENTS OF MORE THAN TWENTY 
CLASSIFICATIONS OF TRADESMEN. 
THE SHIPYARD, LIKE A CITY GOVERNML!JNT AND OTHER LARGE 
INDUSTRIAL PLANTS, NEEDS MEN TO STAFF ITS OWN FIRE AND 
POLICE DEPARTI~NTS. IT ALSO MAINTAINS MEDICAL FACILITIES 
WHICH CALL F_O~ A COMPLEMENT OF DOCTORS, NURSES, AND 
MEDICAL TECHN):CIANS. THE MEN V.lORKING IN THE SHOPS AND 
ON THE SHIPS A T1E BACKED UP BY A LARGE NUMBER OF OFFICE 
WORKERS AND HUNDREDS OF DRAFTSMEN. 
BETWEEN TWO THOUSAND AND SIX THOUSAND r1EN AND \vOMEN ARE 
EMPLOYED ••• DEPE~IDING ON THE WORK LOAD. JOB CLASSIFICATION 
R ..fl. NGE FROM LABORE'RS TO SPECIALISTS IN THIRTY DIFFERENT 
PRODUCTION AND MAINTENANCE DEPARTMENTS. THESE TRADES 
INCLUDE ELECT.RICI.ANS, CARPENTERS, SHEET METAL 1rl0RKERS, 
STEEL FABRICATORS, MACHINISTS, WELDERS, BURNERS, PAINTERS, 
CRANE OPERATORS, RIGGERS ••• AND MANY OTHER CRAFTSMEN SUCH 
AS THESE RIVETERS, WHO STILL PLAY AN IMPORTANT PART IN 
SHIP CONSTRUCTION. 
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THE FORE RIVER APPBE~~ICE SCHOOL OFFERS A FOUR-YEAR COURSE 
IN STANDA 11D. PRODUCTIVE TRADES .AND DRAFTING TO HIGH SCHOOL 
GRADUATES WITH CONSISTENTLY HIGH GRADES. 
T:aE SHIPYARD IS AN INDUSTRIAL GIANT OF GREAT IMPORTANCE 
TO Q,UINCY AND THE NATION •••• BUT THE ECONOMIC HEALTH OF 
THIS CIT.Y IS NOT DEPENDENT ON ONE INDUSTRY ALONE. 
QUINCY ••• ITS POPULATION APPROACHING ONE HUNDRED THOUSAND •• 
. HAS TEN OUTSTANDING BANKING INS;TITUTIONS WITH 90MBINED 
ASSETS IN EXCESS OF TWO HUNDRED FIFTEEN MILLION DOLLARS .... 
THE SERVICES OFFERED BY THESE BANKS AND LOAN COMPANIES 
.ASSURE BUSINESS, INDUSTRY AND THE PUBLIC • MODERN ADEQUATE 
BANKING FACILITIES ••• OPPORTUNITIES FOR EMPLOYMENT ARE 
PRES~NT IN EVERY PHASE OF BANKING ••• YOUNG MEN AND WOMEN 
.ARE NEEDED .AS TELLERS ••• WHILE BEHIND THE SCENES TRANSIT 
CLERKS AND BOOKKEEPING MACHINE OPERATORS PLAY AN IMPORTANT 
ROLE IN THE SMOOTH FUNCTIONING OF A BANK •••••• .. ADVANCEMENT 
MAY LEAD TO EXECUTIVE POSITIONS IN CBEDIT AND TRUST 
DEPARTMENTS •••• MANY EXECUTIVES· FEE!L THAT THE MOST 
IMPORTANT ASSET FOR A YOU}fG WOMAN WHO SEEKS A CAREER IN 
ANY BUSINESS IS A SOUND BACKGROUND IN SHORTHAND AND TYPING. 
THE PATRIOT LEDGER, WITH A CIRCU~ATION OF OVER FORTY 
THOUSAND, SERVES QUINCY AND THE SOUTH SHORE A 'REA ••• 
MOST POSITIONS IN THE EDITORIAL DEPARTMENT OF A CITY 
NEWSPAPER COMBINE THE SKILLS OF TYPING AND SHORTHAND WITH 
COLLEGE TRAINING IN THE FIELD OF JOURNALISM. HOWEVER, THE 
DEVELOPMENT OF A HOBBY, SUCH AS PHOTOGRAPHY. OFTEN LEADS 
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WITHIN THE ADVERTISING AND CIRCULATION DEPARTMENTS 
THERE ARE SOME OPPORTUNITIES FOR HIGH SCHOOL GRADUATES ••• 
HERE A SOUND KNOWLEDGE OF GRA~~AR AND SPELLING AND THE 
FUNDAMENTALS OF MATHEMATICS FORM THE FOUNDATION F0R 
ADVANCEMENT TO POSITIONS OF GREATER RESPONSIBILITY. 
THE PATRIOT LEDGER HAS KEPT PACE WI~H THE CONTINUED 
GROWTH OF THE qiTY OF QUINCY. YET THE NEWSPAPER IS 
ONLY ONE OF A DOZEN OR MORE MODERN PRINTING PLANTS IN 
QUINCY •• • EMPLOYING MANY LINOTYPE OPERATORS, TYPE SETTERS 6 
PBESSMEN, CLERICAL HELP, AND SALESMEN •••• MANY HIGH SCHOOL 
GRADUATES HAVE FOUND THE PRINTING ANn ADVERTISING FIELDS 
A LUCRATIVE CA BEgR·. 
THE FAMILIES OF QUINCY ARE SE'RVED BY THREE MAJOR MILK 
DISTRIBUTORS ••• WITHIN THE CITY ITSELF ts THE LA. RGEST. 
FM.fiLY~OWNED MILK PLANT IN NEW ENGLAND ••• SALESMEN ON 
MILK ROUTES ENJOY STEADY EMPLOYMENT AND INCREASE THEIR 
EARNINGS BY INDIVIDUAL EFFORT •••••••• WITH TEE GROWTH 
OF BUSINESS AND INDUSTRY COMES A GROWTH IN POPULATION ••• 
'· 
THIS TREND ASSURES A CONSTANT SUp"PLY OF NEW CUSTOMERS. 
FROM THE MOMENT MILK I$ .:RECEIVED. AT THE PLANT~ IT IS 
t .. . 
SUBJECTED TO A . . BA.TTl!:RY .OF TESTS BY BACTERIOLOGISTS, 
..... , 
cfiEMisTs Airo, TEcirniciANs ••• mcHINE o'PERATGRs ·PRocEss 
THE MILK FOR DISTRIBUTION;. •• 
THE CLEANLINESS OF THE EMPLOYEES 6 MACHINES, CONTAINERS 
AND CONTENTS CALL FOR MANY HANDS AND OFFER JOB 
OPPORTUNITIES TO A WIDE VARIETY OF JOB CLASSIFICATIONS. 
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CLEANLINESS IS ALSO THE CONC£~N OF THIS LAUNDRY AND SOME 
FORTY CLEANING ESTABLISHMENTS n~ QUINCY EMPLOYING HUNDREm 
OF MEN AND lvOMEN ON MODERN EQUIPME.:TT UNDER IDEAL WORKING 
CONDITIONSo 
GROWTH MEANS NEW HOMES ••• AND NEW HOMES 1-.\QUIRE BUILDING 
MATERIALS AND MEN TO \tJORK ON THEMo •• FORK· 'tmcK DRIVERS, 
RIGGERS AND TRUCK DRIVERS ••• ASSIST THE SALEO.'Jffi:N IN 
DISTRIBUTING THE THOUSANDS OF DOLLARS WORTH G~ SUPPLIES 
SOLD DAILY. 
SO AS A CITY GROWS• HOMES ARE BUILT AND CARS ARE BOt.G:HT •• 
THERE ARE 26 NEW AND USED CAR DEALERS IN QUINCY WHO SELL 
AND REPAIR CARS •••• IN 1954 MORE THAN EIGHTEEN MILLION 
DOLLARS WORTH OF NEW AND USED CARS WERE SOLD BY TEE 
AUTOMOBILE SALESl.ffi!N OF THIS CITY. THE MAINTENANCE AND 
REPAIR OF CARS REQUIRE A LARGE FORCE OF HIGHLY SKILLED 
MECHANICS .... ."vlHILE BODY WORK NEEDS THE SKILLS OF TRAINED 
TIN KNOCKERS, GRINDE$ AND PAINTERS ••• IN KEEPING WITH 
THE PROGRESSIVE POLICIES OF QUINCY'S BUSINESS AND 
. INDUSTRY., REP AIR AND BODY SHOPS MAKE USE OF NEW METHODS . 
AND EQUIPMENT, THUS PROVIDING MANY NEW JOB OPPORTUNITIES 
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THE AUTOMOBILE HAS CONTRIBUTED IMMENSELY TO TEE GROWTH 
OF-HOWARD JOHNSONS WHOSE FIRST STAND WAS LOCATED IN 
QUINCY •••• ABOUT FOUR HUNDRED PEOPLE, INCLUDING OFFICE 
WqRKERS, SALESMEN, COOKS,_ CANDY r.fAKERSjl WAITRESSESJI 
AND EXECUTIVES ARE EMPLOYED IN ITS MAIN OFFICES, FOOD 
AND CANDY PLANTS, AND ITS RESTAURANTS IN QUINCY. BESIDES 
HOWARD JOHNSON, SOME FIFTY RESTAURANTS, AND TWENTY 
BAKERIES PROVIDE WORK FOR .FIVE HUNDRED MEN AND WOMEN. 
SPARKED BY THEIR CHAMBER OF COMMERCE 11 THE CITY GOVERNMENT, 
AND A STRONG LOCAL NEWSPAPER, THE ALERT RETAILERS OF 
QUINCY HAVE ACHIEVED NATIONAL RECOGNITION IN KEEPING 
PACE t>liTH TH:i! CHANGING DEMANDS OF THE SHOPPING PUBLIC ••• o 
IN.l932 THE VOLUME OF RETAIL SALES WAS TWENTY MILLION 
DOLLARS • .'. IN 1942, IT WAS FORTY-TWO MILLION .... AND IN 1952, 
ONE HUNDRED AND EIGHT MILLION ••••• EACH·YEAR, AS DOLLAR 
SALES INC~ASE, THE NEED FOR MORE AND BETTER SALES 
PERSONNEL ALSO INCREASESo 
THE DECOR AND WORKING CONDITIONS IN QUINCY STO~S, LIKE 
RE_MICKS AND SEARS A'RE GIVEN CAREFUL ATTENTION. THIS IS 
ALSO TRUE OF THE SELECTION OF SALES Pd:RSONNEL ••••• IT IS 
THE SALESWOMAN .AND THE SALESHAN UPON WHOM THE SUCCESS OF 
A BUSINESS DEPENDS •••• THERE ARE MANY OPBORTUNITIES FOR 
NEAT-APPEARING AND INT:fi;LLIGENT YOUNG MEN AND WOMEN IN THE 
RETAIL.BUS!NESS •••••• AND OF COURSE, RETAIL BUSINESS IS NO 
' '~ DIFFERENT FROM OTHER BUSINESS AND INDUSTRY IN ITS NEED __ , 
FOR SPECIALISTS AND CLERICAL HELP. 
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INFORMATION ON EMPLOYMENT OPPORTUNITIES MAY BE OBTAINED 
FROM YOUR GUIDANCE COUNSELOR.o.SOMETIMES IT IS PROFITABLE 
TO SPEAK irHTH SOME ONE AL"READY IN THE FIELD. THE PEOPLE 
-BEHIND THIS DOOR MAY BE ABLE TO HELP YOU. 
"MOST STUDENTS HA,VE ONE JOB IN MIND ••• TO DO MAGAZINE OR 
NEWSPAPER ILLUSTRATIONS ••• AND IF THEY CAN'T FIND AN OPENIN1 
IN ONE· OF THESE FIELDS, THEY IMMEDIATELY BECOME DISCOURAGE] 
•••• THEY NEVER ~ALIZE ALL Tt~ THOUSANDS OF POSSIBILITIES 
TBERE ARE •••• SOMEONE HAD TO DESIGN THE. PACKAGE ••• MAKE A 
DISPLAY OR POSTER ••• OR CREATE SPECIAL DESIGNS OR 
ILLUSTRATIONS LIKE THESE AT ttYRBECK AND JACOBS •••• IF YOUNG 
MEN AND WOMEN vJILL. ONLY LOOK AROUND, THEY'LL FIND 
UNLIMITED OPP011TUNITIES FOR T'EOPLE 1.J"ITH ARTISTIC TRAINING 
AND ABILITY." 
COMMERCIAL ART IS NOT THE ON:.Y PLACE v1HERE A NUMBER OF 
OPPORTUNITIES EXIST UNDER ONE JOB TITLE ••• FOR E4AMPLE ••• 
NU~SING •••• THIS YOUNG LADY IS AN INDUSTRIAL NURSE AT 
PROCTOR AND GAMBLE. MANY OTHE11 COMPANIES EMPLOY 
INDUSTRIAL NURSES, WHILE QUINCY WILL ALWAYS NEED GENERAL 
HOSPITAL NURSES, PRJWATE NURSES, PUBLIC NURSES, VISITING 
NURSES, AND SPECIAL TECHNICIANS. 
IN PHOTOGRAPHY ••• THIS SPECIALIST DOES COPY WORK ••• (rlash) 
THE FIELD OF PHOTOGRAPHY ••• ALTHOUGH COMPETITIVE ••• SUPPORTS 
FIFTEEN STUDIOS AND SIX SUPPLY STORES IN QUINCY. 
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HERE IS ANOTHER AREAooo•o 
"THE NATIONAL ~CHINE ACCOUNTANTS ORGANIZATION IS CONCERNEI 
WITH GETTING QUALIFIED PEOPLE GRADUATING FROM HIGH SCHOOLS 
AND JUNIOR COLLEGES TO BECOME INTERESTED IN r1A.q:HINE 
ACCOUNTING ••••• THIS FIELD OFFERS OPPORTUNITIES TO THOSE 
WHO DESIRE TO ENTER AN INTRIGUING PROFESSION ••• ONE IN 
WEICH CONSTRUCTIVE IDEAS ARE NEEDED •••• TODAY EVERY TYPE 
OF INDUSTRY USES ONE OR MORE BUSINESS MACHINES." 
. 
"I'M THE HEAD CHEMIST FOR THE TUBULAR RIVET .AND STUD 
COMPANY •• WE APPLY COATINGS.BY ELECTRIC DEPOSTION FOR THE 
PROTECTION OF THE PRODUCTS WE SELL •••• CHEMISTRY, IN 
ITSELF. IS A WIDELY DIVERSIFIED FIELD ••• OPPORTUNITIES 
IN THIS PROFESSION ARE LIMITLESS ..... A BACKGROUND OF 
GENERAL CHE!flSTRY IS NEEDED BEFORE ONE ENTERS THE 
ELECTROPLATING FIELD. OR ANY PHASE OF INDUSTRIAL 
CHEMISTRY." 
IN ADDITION TO RIVETS. THIS COMPANY ALSO MANUFACTURES 
THE RIVETING MACHINES •••• 
THE ST~NGTH OF QUINcY ~S·IN rrs DIVERSI~IED I~VSTRIES ••• 
A~TER viQRLD WAR II, THE~~ AB,SORBED THOUSANDS OF 1-fORICE;RS 
AFFECTED BY POST~WAR.DISPLACEMENT •••• 
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HE EMPLOY BLACKSMITHS, HEAT TREATERS, GRINDERS AND 
GENERAL FACTORY HELP. o •• VULCAN, LIKE OTHER LIGHT INDUSTRIE 
TAKES MEN DIRECTLY FROM HIGH SCHOOL ••• PLACES THEM WITH 
EXPERIENCED BLACKSMITHS~ •• TEACHES THEM TO TEND A FURNACE 
OR OPERATE A MACHINEo o .AS THE NEW EMPLOYEE LEARNS THE 
ROPES, HE IS ADVANCED IN RESPONSIBILITY AND RATE OF PAY ••• 
EVENTUALLY, HE IS GIVEN A CHANCE TO WORK ON HIS OWN 
MACHINE DOING ELEMENTARY WORK \vHICH LEADS TO MORE .ADVANCED 
ASSIGNMENTS ••• AFTER A vlHILE, HE IS QUALIFIED TO DO THE 
MOST TECHNICAL WORK IN THE SHOP. 
"THERE IS A GREAT ,])EED FOR -~OiJNG MEN IN THE FOUNDRY 
INDUSTRY •••• WE LIKE TO TAKE IN THE- YOUNG MEN, ESPECIALLY 
THE GRADUATES FROM HIGH SCHOOL. WE CAN ADVANCE THEM TO 
WHERE THEY CAN GO ON TO OTHER INDUSTRY 1 TO OTHER 
FOUNDRIES ••• BECOME FORErreN, SUPERVISORS, SUPERINTENDENTS, 
OR EVEN START THEIR OWN INDUSTRY •••• THE JOBS OPEN TO 
THESE YOUNG MEN CONSIST OF APPRENTICE MOULDERS, CORE 
MAKERS, OPERATORS OF HIGH FREQUENCY INDUCTION MELTING 
FURNACE EQUIPMENT, SNAGG~RS, GRINDERS, AND FOUNDRY HELPERS 
THROUGHOUT QUINCY INDUSirRY THERE ARE JOBS FOR MEN WHO 
WPRK WITH ~TAL ••• SUCH As· THIS LATHE OPERATOR, OR ••• 
THESE WELDERS •••• HOWEVER, .'JlHERE A 1=ffi: ALSO JOBS FOR THOSE 
WHO \vORK WITH WOOD..... ' 
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THE QUINCY ADAMS YACHT YARD, .ALONG WITH JOINER AND 
WOODWORKING SHOPSg EMPLOY SOr1E OF THE WORLD'S FINEST 
ARTISANSo ••• QUINCY ADAMSg ALWAYS A LEADER IN AMERICAN 
YACHT BUILDING AND DESIGNING, FURNISHES WORK FOR 
CARPENTERSD RIGGERS, ELECTRIC SHIPWRIGHTS, PAINTERS, 
AND DRAFTSMEN. THE YA ~D HAS "RECEIVED MANY GOVERNMENT 
ORDEBS FOR WOODEN SH!PS SUCH AS THESE NON-MAGNETIC 
MINESWEEPERS. IT IS HERE THAT THE HISTORICAL SKILLS OF 
THE BUILDERS OF WOODEN SHIPS CARRY ON AND MINGLE WITH 
THE TECHNOLOGY OF OUR ARMED SERVICES. 
THE MA.THEWSON MACHIWE WORKS ;FURNISHES MAC.ijiNE TOOLS AND 
' PARTS FOR LOCAL AND OUTSIDE INDUSTRIES. ITS UNITED 
MATTRESS DIVISION .. THE WORLD'S LABGEST MANUFACTURER OF 
MATTRESS-MAKING EQUIPMENT .. OFFERS OPPORTUNITIES FOR 
LAT!jE HANDS, MACHINISTS AND ASSEI'IBLY MEN ••• THE MURRAY 
' AND TRUGURTHA D:~VISION OFFERS SIMILAR JOB CLASSIFICATIONS 
"-_, ·. 
IN THE trRQDUCTJ:ON OF OUTBOARD PROPULSION UNITS AND 
OTHER MACHINE PRODUCTS. A LARGE PROPORTION OF THE FIRM'S 
. . ':: 
TWO HUNDliED AND FIFTY EI'-iPLOYEES IS. qLERICAL PER~ONNEL, 
WHO ARE NEEDED TO HANDLE THE. BUSJ;NE$S· OF THE THREE 
DIVISIONS. 
THESE SHORT-STEMMED. MARINE EN(tiNES. A~ USED ON BARGES 
AND FOR RIVER AND S}lALLOW WATER NJ\VIGATION. PR~OR TO 
SHIPMENT~ ALL ENGINES A'lli OA.REFULLY INSPECTED AND TESTED 
BY SKILLED MACHINISTS. 
MATHEW~ON MACHINE, AS WELL AS OTHER QUINCY FIRMS, 
PARTIC~PATES IN COOPERATIVE EDUCATIONAL PROGRAMS WITH 
HIGH SCHOOLS, TRADE SCHOOLS, AND COLLEGES •••• 
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ANOTHER EXAMPLE OF THE DiVERSIFICATION OF QITINCY INDUSTRY 
IS THIS COMPANY lrJ"HICH r1ANUFACTURES COMMUNICATION EQUIPMENT 
.... IT HAS ALWAYS LOOKED TO QUINCY MEN AND Wm1EN FOR SKILLE 
ASSEMBLY HANDS.o MACHINISTS, AND MACHINE OPERATORS WHO 
MAKE POSSIBLE THE QUALITY PRODUCTION OF HOSPITAL SIGNALLIN 
SYSTEMS· AND FIRE ALARM EQUIPMENT ...... . 
ABOUT SEVENTY PER CENT OF ALL PACKAGED ITEMS ON YOUR 
GROCERS SHELVES ARE HANDLED IN SOME MANNER BY MACHINES 
MANUFACTURES HERE •••• THE PRODUCTION OF THESE REQUIRES 
MANY DIFFERENT SKILLS AND OFFERS A CHALLENGE TO THOSE 
INTERESTED IN MECHANICAL ENGINEERING •••• CONPANIES SUCH 
AS THIS ONE A BE LOOKING FOR. INTELLIG2NT YOUNG MEN WHO 
HAVE ADVANCED KNOWLEDGE ••• IN THE EXP.ANDING TECHNOLOGY OF 
TODAY A GREAT DEMAND EXISTS FOR YOUNG MEN AND WOMEN WITH 
A COLLEGE OR TECHNICAL SCHOOL BACKGROUND •••• 
ACTUAL CONSTRUCTION IS DONE BY MACHINISTS. ASSEMBLYMEN 
AND HELPERS ••• AND INVOLVES ALMOST EVERY ~YPE OF MACHINE 
~ ' ' . . ,. . . ' ·::·' 
TOOL AND<;MACHINE SHOP 0PE1i.ATIONS. . ' 
. .· .. ' ~ ·' . 
EVERY PART IS CA REFJ]LLY CHECKED AND ALL FUNCTIONS 
~HOROUGHLY TES~ED BEFORE THE MACHINE IS COM?LETELY 
ASSEMBLED •• • .. MACHINISTS WHO ONCE MADE THE INDIVIDUAL 
.. 
PARTS• ~ .A,'iE ADVANCED TO INSPECTORS ·~D SUP~RVISORS. 
' 1', 
THESE COMPLICATED MACHINES AR$ COMPOSITE ASSEMBLIES OF 
MORE SIMPLE UNITS. 0 •• 
. ' 
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SOME VERY OLD AND HIGHLY SPECIALIZED INDUSTRIES HAVE 
COME TO QUINCY AND REI\fAINED. 
MANY QF THEM, NEEDING HUNDREDS OF EMPLOYEES, HAVE 
REHAINED AND EXPANDED •• o. 
STILL THEY COME ..... BUSINESS AND INDUSTRY CONTINUE TO 
BUILD AND EXPAND BECAUSE THE CITY OF QUINCY HAS AN EYE 
ON THE FUTU.RE AND OFFERS UNLIMITED OPPORTUNITIES TO ALL 
OF US. 
AND THERE IS ANOTHER REASON ••• AN OFF~CIAL OF PROCTOR 
AND GAMBLE PUTS IT THIS WAY ... o • "WE JUST WOULDN'T BE 
HERE IF WE DIDN'T LIKE THE PEOPLE OF QUINCY." 
THE RECEIVING AND PICTURE TUBE DIVISIONS OF RAYTHEON 
WERE ATTRACTED TO THIS AREA BY THE QUALITY OF LABOR 
SUPPLY. 
A LARGE PROPORTION :.-F THE THOUSANDS OF E~LOYEES ARE 
WOMEN •••• MOST OF THEM ARE ENGAGED IN LIGHT ASSEMBLY 
WORK, REQUIRING A HIGH DEGREE .OF FINGER DEXTERITY6 AND 
GOOD EYE SIGHT ••• SOI{E, LIKE THIS YOUNG LADY, FIND 
P~OFITABLE ~MP~OYMENT THAT DOES NOT REQUIRE LIFTING OR 
PHYSICAL EXERTION. 
THE PICTURE Tuim DIVISION USES A LARGER ·1JROPORTION OF 
';· . ' 
MALE EMPLOYEES IN PRODUCTION, ASSEMBLY, AND MAINTENANCE 
OPERATIONS •••• RAYTHEON ••• LIKE MANY OTHER Q~INCY INDUSTRIES 
' 
HOLDS OUT OPPORTUNITIES TO THE QUALIFIED ENGINEERe 
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EACH DAY, TRUCKS AND TRAINS COME INTO THIS CITY TO BE 
LOADED viTTH THE P~ODUCTS OF ITS INDUSTRIESo .... HERE 
RAILROAD \'>]0-q:KERS, f.f.ATERIAL HANDLERS, r1ECHANICS, DRIVERSjJ 
AND TRANSPO~ATION SPECIALISTS ARE EMPLOYED TO MEET THE 
NEEDS OF MORE THAN THIRTY-FIVE TRUCKERS AND MOVERS 
MAINTAINING OFFICES LOCALLY •••• 
EVERY BUS,INESS ENTERPRISE, INDUSTRIAL PLANT, OR RETAILER--
SHIPPING PRODUCTS FROM RIVETS TO SHIPS THROUGHOUT THE 
WORLD-- NEED AND EMPLOY HUNDREDS OF YOUNG MEN AND WOMEN 
TO MAN THE COMMUNICATION LINES THAT MAKE QUINCY AN · 
Ir1PORTftNT PART OF THIS NATION. 
SO THE CITY OF QUINCY, MASSACBUSETTS •• vSTILL EXPANDING •••• 
STILL GROWING ••• HAS TEN BANKING HOUSES ••• SUPPORTS OVER 
TWO THOUSAND BUSINESS ENTERPRISES .... OFFERS Er-1PLOYMH:NT IN 
NORE THAN ONE HUNDRED HEAVY AND LlGHT INDUSTRIES •••••••• ·• 
SHE IS A CITY OF WHICH WE MAY ALL BE PROUD .... WHERE 
I:!;ACH OF. US !·MY SEEK OUT HIS FUTURE IN ANY ONE OF A 
THOUSAND JOB CLASSIFICATIONS •••• IN AN INDUSTRY ••• A 
BUSINESS ••• A PROFESSION ••• TO P~~Y OU~ PART AS A MAKER 
OF RIVETS OR A BUILDER OF SHIPS •••• 
:~ . 
.. 
IT·TAKES ~ORE THAN STATISTICS TO TURN O~T A BETTER 
PRODUCT •••• 
1 ~. . :;: ' . . <I • ' • • ~. f ·. 
IT TAKES MO~ THAN NUMBERS TO MAKE A CITY GROW ••••• 
• HERE IS THE STRENGTH OF QUINCY ••••• 
; I . 
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THOSE WHO TAKE PRIDE IN THEIR WORK AND SKILLSo6oo 
THOSE WHO PLAN ••• AND LOOK WITH CONFIDENCE TO THE FUTURE •• 
THERE IS AN OPPOllTUNITY FOR YOU \rJHO PLAN AND MAKE THE 
MOST OF YOUR APTITUDES AND TALENTS ••• AND FIND OUT WHERE 
YOU ARE MOST NEEDED ••••• MANY PEOPLE WILL HELP YOU ••••• 
WEERE ONCE ONLY TEN PERCENT OF QUINCY'S YOUNG PEOPLE 
BEGAN THEIR CAR~ERS HERE ••• NOW MORE THAN SIXTY BERCENT 
OF OUR GRADUATES FIND INITIAL EMPLOYilfENT. 
SO ••• HAVE SOME OF .THE SAME FAITH IN Q:UINCY THAT HAS 
. BROUGHT HER THIS FAR .... • AND HERE ..... IN TH~ CITY OF 
PP.ESIDENTSo•••THERE WILL BE ••••• A PLACE FOR YOU. 
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